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Background: The Ban Yang Leng Housewives Herbal Product Community Enterprise,
located in Dokmai Subdistrict, Suwannaphum District, Roi Et Province, northeastern Thailand,
consists of 20 local women producing herbal products such as balm sticks and camphor oil
under the “Leng Hom” brand. Products are distributed through the community enterprise
office and at local festivals across Suwannaphum District. However, the enterprise faced
several product and marketing limitations that hindered competitiveness and sustainability.
The balm stick packaging was inadequately sealed, leading to melting and leakage under
high regional temperatures (often exceeding 35°C). The camphor oil was packaged in
fragile roll-on glass bottles prone to breakage during transport. Additionally, the packaging
design was conventional and failed to reflect the unique cultural identity, traditional wisdom,
and craftsmanship of the Thung Kula Ronghai region.

Objectives and Methodology: This research aimed to enhance the market value
and identity of Leng Hom herbal products through innovative packaging and branding that
draw upon the cultural capital of Thung Kula Ronghai. A participatory action research (PAR)
approach was employed to ensure community engagement throughout. Data were collected
through interviews with six community leaders and enterprise members, four local cultural
experts, three packaging design specialists, and 80 tourists representing potential consumers.

The research comprised six phases:

1) Documenting the tangible and intangible cultural capital of Thung Kula Ronghai,
including the Ku Ka Sing Ancient Monument, Si Phum silk patterns, Bun Bang Fai motifs,
Leng Khi Tun tourist attraction, and the legend of the Samang flower field;

2) Identifying key cultural identities suitable for integration into branding;
3) Designing packaging and branding concepts derived from these identities,
SUSTAINABLE ?’?"ALS including logo creation and container redesign;
DEVELOPMENT \J "us™ 4) Registering the “Leng Hom” trademark (No. 251117285);
f o el e 5) Producing and testing prototypes for usability, durability, and quality protection; and
i S ©) Conducting market testing at the OTOP (One Tambon One Product) Center in

g m Muang District, Roi Et Province.

Results and Findings: The new packaging effectively preserved product quality
while conveying local identity through colors, patterns, and motifs inspired by Thung Kula
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Ronghai’s landscape and traditions. The Leng Hom logo integrated local symbolism,
creating emotional resonance with producers and consumers alike. The redesigned
containers were more durable, practical, and visually appealing, enhancing product
recognition and shelf presence. Following trademark registration and redesign,
profits rose substantially—camphor oil by 350% per month and balm sticks by
37.25%.

Participatory workshops deepened members’ understanding of community identity and its value as cultural capital. Members

actively contributed to packaging design, color selection, slogans, and brand development, fostering a strong sense of ownership and
unity. Monthly meetings were institutionalized for decision-making, progress tracking, and conflict resolution, strengthening group
cohesion and accountability.

The Leng Hom products are now continuously sold through OTOP centers and social media, expanding their market reach.
Customers report improved satisfaction and higher brand recognition, resulting in increased repeat purchases. The enterprise has
become a model for rural women’s empowerment through the creative use of local wisdom and design innovation.

The project’s outcomes can be categorized into social, economic, and cultural dimensions.

1) Social Impacts: The initiative enhanced members’ confidence, self-worth, and leadership. Women who once viewed
themselves as economically inactive are now central to production, marketing, and management. The strengthened sense of
ownership and shared responsibility fostered greater participation in community activities and social welfare. Monthly meetings,
transparent communication, and rotating committee roles helped maintain engagement and resolve conflicts, building long-term
resilience. The enterprise is now positioned to transfer knowledge to younger generations and neighboring communities, ensuring
continuity of local wisdom and sustainable development.

2) Economic Impacts: Integrating design knowledge into product development allowed the enterprise to translate Thung Kula
Ronghai’s cultural motifs into marketable packaging. The distinctive branding increased product visibility, expanded market access,
and diversified income streams through OTOP and online sales channels. The group achieved stable profit growth and now serves as
a benchmark for rural microenterprises using cultural capital for value creation. Future directions include developing new herbal
products, optimizing costs, and protecting brand authenticity. Strategic digital marketing and cost management will further sustain
profitability and strengthen the community’s economic foundation.

3) Cultural Impacts: The creative adaptation of Thung Kula Ronghai’s cultural heritage—through motifs, storytelling, and
indigenous herbs—preserves and revitalizes local identity while generating economic and social value. By linking local narratives to
branding and educational activities, the project demonstrated that culture can serve as both an economic and intellectual asset.
However, cultural commercialization requires sensitivity to prevent misrepresentation or loss of authenticity. Sustainable development
should emphasize community consent, fair benefit-sharing, and ethical branding to maintain cultural integrity.

Conclusions: The Ban Yang Leng Housewives Herbal Product Community Enterprise exemplifies how local cultural capital,
when creatively applied through participatory design and branding, can generate social empowerment, economic vitality, and cultural
sustainability. The Leng Hom brand stands as a testament to the potential of rural Thai communities to integrate tradition and innovation—
transforming pride in place into prosperity and resilience for future generations.

Keywords: Roi Et Province, Packaging, Branding, Cultural capital, Cultural identities

Area Based Development Research Journal Vol. 17 No. 4 pp. 327-345

https://doi.org/10.48048/abcj.2025.327




A1SaanNkUUY Lmzﬁmumssﬂgﬁmeﬁmz ASIAUATIIN

mbuudnsna: Faenu

y;uww%’musswvjaqm%mfﬁ: I NTUNGH uwn

NﬁmﬁmﬁaguTwsLLaiﬁﬁu TR TR RIGR BUNDYITIHRYH

A inisAvan

(% [V <
FJINRIATBE LB A

UNATHAFE

o o

ufisUAIN:
2 N9NGIAN 2568

Suuf Bunau:
30 fiueNew 2568

FUADUSULNAIN:
10 ANTAN 2568

ANAALY:
Fandnsaada
VT390
ATIRUAN
YUNNTITITH
ARANYIVIaIin

< ¥

A qrbuan

AN AOTIRYNTINA AN URZARUNTINASNATIA N 1angaena ulagsnsmaadan
BUNDIEBY FINTANATIIHENT 30000
A\figunan BIuE: siripuk.1588@gmail.com

UNAnLa

Aavfiagnrungundndosiaguinsusition due1ads druanen(d sune
qfsiﬁmgﬁ Fminsesidn ﬁﬁm%ﬂmjuﬁy’wm 20 AW HARLMNBIULUFFN LL@:ﬁuLﬂuﬁﬁ
Fardunansiosiannlng nelduusud “@men” uazdminendniont o vinnangu
Aamfagurunazoans eI AnIaTeInDgT900R UeTedniidafesdeil i
mmimLmuﬂﬁﬂﬂﬂTﬂﬂﬁwﬁﬁTﬁLﬁﬂﬂqmﬂ@qwxaﬁﬂLLmTwm@yuLﬁ@LﬁuTuqmmﬁqa LAy
wpufaiagnnavessiaanininunsiniaoaunnits uazgUuLLLRZ aALT9 09T
dunnuiinuliialuuissnann anasuszdlidefaondnuoiiesiu gRtfygiuay
Fnussaadiamiegams 9Adeianimsiamsssjinasediinn eanuuuuas
FnUaT9feiLazATaninrengs fismnanasiiewdndnuoiinsiuuazifaganinig
\iaeghia T l¥nszuaunisias BeufuRnnsuuuaanson LﬁU‘E’JU‘E'}N%@HﬂTﬂﬂﬂﬁﬁﬁNﬂ"lHiﬁ
FringursuasngudamtagHey 91u0% 6 AW Usmarnatiuienandesii 4w 4 A
éL%'mmiyﬁﬂumﬁ@ﬂﬂLmum'ﬁfyﬁmeﬁ Gruan 3 A wazinvisafieafiantalundnsost
duau 80 an Taefinszuauntadsdl 1) nsfnenuazatusandioyasndnuoiyumeinmesas
Vj\‘iqm%mfﬁﬁmmﬁﬂm:ﬂﬂﬁ%?uﬂﬂﬁﬁ%uﬁw@mﬁwﬁﬁmu WU nquﬁwuﬁ'ﬁﬁuﬁﬁuﬁﬂfﬁ
fin qumﬂmufjm?mﬁ APAIBRNVNAENR @qmmﬂﬁy’ﬁw#%gﬁ memuﬁﬁ@\uﬁm@ﬁaju
wazys T AGAETTE Ao diuudEsudwinenazls 2) nafumdndnuoiaeg
nume*’muﬁ‘s‘zzuﬁmmmﬂﬁxaﬂﬁﬁﬁumﬁmﬂLmumnﬁm%ﬁummﬁuﬁq 95 Spanua]
Tusnusnugnast dndnuolrenazis saanunianaeinbebgh uasdpdnunianans
ﬁy’qTWﬂ%nﬁ 3) m'i@ﬂﬂLm‘uui’ﬁf«gﬁmﬁﬁummﬁuﬁﬂmﬂsf%v;umﬁ%uﬁiaquqm%mTﬁ Tos
NN9DBNLULATIANAT m‘m@ﬂLmum‘jﬁgﬁmﬂﬁmmimmeﬁmﬂuﬁq uarnmdiaagUaesnis
BONUUY 4) NM39anzTenranamnenisdn melinanduin “Gmen” 5) nasarinduuuy
ussqfiniuaznaneanunts e lagsnngnngamasaunisidiaenisaaesussquan
gmiasuasRNE TenTIereUUTI TN NnsaansSuNARS e HDt 1w ax
UAT 6) NITNAFBLARIA IALNNTVIARBIINTINHE 04 gwd OTOP gunaiflas Ssndniaeidn
danaliingranmiafiussgiomiisnunamnmaudaliednssanduuss asioudndnuol
N TRUETIN Btz AN waznsaans DR mHnISAn Wit 251117285 nneli
FonsnauAn “weovian” uﬂﬂmﬂﬁmjmé’ﬁﬁmqémmﬂmﬁmﬁmsﬁ 4 uel OTOP gineiiies
FmTnEnnEn asnernifies dana DinART eI RSN T s useRenS sy 350 uay
gvsipafinnEisdusieFawteaas 37.25 s m‘ff%muvgumﬁmuﬁﬁmﬂﬁfﬁLﬁmmﬁm'ﬂ
guruazdian TaesnaEvAnnagaTauazAaRsTTinTuaATas s T Tin sy
mm'mﬁ'm’m%wﬂ’i'ﬁﬁtﬂuwﬁmﬁmvﬁﬁmuﬁﬂ%wmﬂﬁ LL@xﬁﬁﬂgﬁa%ﬁwmﬁﬂb@ﬁu@iﬂﬂ

' v 1] 1] 1]
219H15ILNBNITNH RTINS 91 17 U9 4 wisin 327-345

https://doi.org/10.48048/abcj.2025.327




‘ Area Based Development Research Journal

UNU

wBL AT g AT uATFIANUIIR RUTUT 13 (.6
2566-2570) sjananlanlszmalegionnfinomiin wsbgia
anayarmenadsiiu Tnginnnsusulasssdnammugaggm
winnaen fuadniusznaumaviasdudenlaaviosldyasi an
ANIRENAN uassAensLefunailAsuas il day
goe pougiuns e inmssanuazg Rty iosdudy
d‘gf’]umﬁﬁﬁuuﬂ (National Economic and Social Development
Council, 2022) wazUHWARKIGMIRFREIEn 28z 20 T (W.A.
2566-2585) }LHUN1TRBMUILATEIATHIUNITAIUFIHNNT
vipafiendensnnsafuazinnssn Tnel¥nfilyqyiiesiu
ANHAREE19ETIA UAZIN N TRLETTH IR AW uAS

13N19 (Roi Et Provincial Office, 2023)
ypedmssanfiazaniuiesfulyaruazameinly
mMsimmIdaN a3 wlanianiaasegiauniguen uazdn
Lﬂ“?}mﬁm‘?}ﬁqﬁiyafumﬁﬁwmqwuﬂﬂwé’ﬁu (Kaewkamon et
, 2021) Tnevjananseslifiieidavdinunisgninonenssa

(]
aaA o/

LﬂuWMVWIN"JﬁNu‘Eﬁ‘SNT@IﬁLG’iu flusnumnuiidnAgyransuis

] ! a

uazfifloannunfifiandmdasiRmansuasimussan du

=3

ﬂ:ﬁ@umﬁﬁ%ﬁmLngﬁﬂiyiyﬁﬁmﬁ'uﬁﬁuwmﬁ’umﬂﬂ'w
#19%7U

msshpumedmussanazg Rty buaniuina
BAUABNUNNE19ET3A LAY BB NUULULATRRIWINAAS O
gumnluddnag vuesane meaiaang Sen uazgaennd
ANTEUIUNTAUMERAN B UNIITAUBTTNINNTMUTTTH
fip9tin annnsdnneiyARR AT nwdne nnsAuAiua
msaeiit uazvaqliindndnualyumieinusssn anaide
Tutinatin ihlgniaimmndndominls (Suwanthada &
Sikha, 2018) u@ﬂmﬂﬁ’ Wiwithrukunkasem & Chaiupala (2017)
TimunAndnsiunsfissdnifousasondnsoiiastiunan
waz19 Taennsdumpneinmsssiienesiesssd e
ANNS A By wararadn e dnifetuenanend
Vigatiu aannAaU M1 Ry 09 wazuIuNYE9
yuwinsdin Tasnisiinssitiays edunsziuazasy
wndnuaiiilansin i ludszgndldtunszuanniseanuuy
WaRfouaTIasTiszdn

Tuilaqiii gafasng q amnsameiausas

'
A

1389919 (Story) WazLHaI (Content) MiudamTlalunsiia
YaARWATUAZLENNS YEBE59AHUANANS IR TLANA LAY
U3N191ea5199A218 (Pinkaeo, 2011) L#W ANSBBNLUL

U399 TIuATAs ANATIRIBNANEolanIzAd dalen Buudie

=

= ke A i 2 L
- 215H1FITLLNDNISN AR NTIN WA

Tidudauw uardsligsvansdinlanseiu avdandaiass
AINANEOIVBIRUAT RIFBNNITVNY WATEEIN1TIAT (6

| & '
NOTRNTSN ﬁmu@gt N

suanen i 8negaTsngd Amdnieadn Sun
FRUBTIHLRNS NN TR TiuaIIvias SenTwit 1 (Figure 1)
#sfl Tusoumamgnnded smansssnedia dasdlyguialn
FaQA (Soengngam, 2015) FaHivViBaTsaRE s uazdIL
Gasdnanaiiusnaasdadiuasinynenasis Ssasnsa i
qusiifuandnuniasiiondndnuaiaasitui uazsesang
NARADITINS s TR AANB AT HE AR A 9TTaA 16BN
psdinudstirsugiagmain isdananainnsnlunis
usiuaznIaRanIRes waznszanee lAgyamTiasin

tmgnade shuanen(d sgbuaemjnaides way
faReedmuniagninaensed Uszanmudaigjlazney
andwinuaansasiunan Tneianiznisinnn Auivinunaes
yffinirianun 1,444 T3 ndsannmanggnnavinun gatinues
saNngNiulTznaus BwaEHAaE N INARR AR DAL W NS
smnasuazRnai Tnefianuduasinuyainnisdindunis
BUTHINMIENIUTIINTT udisnsetemiinainiiosing
37206

U w.e. 2549 nawgnatimiugnade [Heannguiu
Andsuazaanzianiamisguaungunand ooy ng
waitinu tinenaids TnannBniEauaniionan 20 A waRLaz
Smnemansiousianulng Gl emes Anaai n1eys uae
sihennsan anslite nqumARsosTa LT fenads
Tagnngdming o4 ivinnmanguiesay 60 wazaanimlum
WMANAYBISINgITINNREaEaT 40 Y9l Inengudnide
FagRuangueusona ifian ayedswse Fuazaiuaygm
wswgiialutiosiunsnedofiu daringuenidnnianannisys
uazednee s iessn Bihiien Fefifesnnandnemsieg
LAZANLEHHYITY

T n.A1.2565 NENUTUFULLULTTIUTURLATIRUAT
Fan T 2 (Figure 2) nelFBaULTHS “URBN" WRTHAR O
fawsiefidsd Ao emmosuuasn Usinasussg 15 03k §
FuynnaanAudnsemiog 24.50 um e uaamase
az 50 um T 1 Waws e (H 6 naan {iwku 300 umss
Foss fiun 147 U dlasansieiften 153 1w uazisiasin
Y311m9u9399 5 NaRans Sfuunisnandudisieniay 19 1w
Frvheluaanmanas 25 v T 1 Heu dmie (s 7 29m s
3% 175 wwisiefian fiuw 133 um Anlssansiafien 42 um

171 17 atfuit 4 gaian - wanax 2568




Area Based Development Research Journal

¥

i

o

et <<

LARD

i

o
7 Yf:,l."'l.

AMAAAANALL,

-

s
“ffl.l*‘
T]'“’rrr".'

\

)

Figure 1 lllustrating the cultural capital and local resources of Dokmai Subdistrict; a) “Khu Ka Sing” ancient monument, b) Textile

weaving craftsmanship, ¢) Si Phum bun bang fai festival, d) Loeng Khi Tun tourism site, and e) The legend and origin of the

subdistrict’s name derived from the Samang flower field
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(c)

Figure 2 (a) Community group products, (b) Stick-type balm packaging, and (c) Camphor product packaging
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Figure 3 (a) Simulated image of "Ku Ka Sing", (b) Analysis of the decorative motifs of the “Ku Ka Sing” castle replica, (c) Photograph

of the entrance Gate (Gopura), (d) Result of motif 1, (e) Result of motif 2, and (f) Result of motif 3

Figure 4 (a) Analysis of the “Samang” flower motif, (b) Result of motif 1, (c) Photograph of “Samang” flowers arranged in a

cluster, and (d) Result of motif 2
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Figure 5 (a) Sri Phumi silk pattern incorporating rice-ear motifs,

chap motifs, (d) Bak chap, and (e) Result of motif 2

(b) Result of motif 1, (c) Sri Phumi silk pattern incorporating bak

Figure 6 (a) Design motif of Sri Phumi rocket casing and (b) Result of motif 1-4
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Figure 7 (a) Conceptual sketching, (b) Design concept 1, (c) Logo concept 1 of design concept 1, (d) Logo concept 2 of design

concept 1, (e) Design concept 2, (f) Logo concept 1 of design concept 2, (g) Logo concept 2 of design concept 2, (h) Design concept

3, (i) Logo concept 1 of design concept 3, and (j) Logo concept 2 of design concept 3
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Figure 9 (a) Design concept of balm packaging type 2
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and (b) Design concept of camphor packaging type 2
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(b)

Figure 10 (a) Design concept of balm packaging type 3 and (b) Design concept of camphor packaging type 3

gsBIUAZANIEW fianansadasssndnuolneli Tne
WalanaliiingusuaranBnngaisnfiagurusiuau 6
¥ a ! a 4 o A
A ianfidausanlunisanennsAninuasdndeangUiuy
o/ o ¥ dl k4 o/ o/ L
VT TLATATNAUAAF NI TOF T aUSARN Dl DI N
WAL EILETNYAANNINNITARIAYDINARTUTIgNTN NAIINNTT
A Fliagusiod
ANTANBBULTHADBIN AT T B MH BILATANIAWIN
ﬂ@:NTﬁTﬁﬂ'J’mLﬁu'ﬁ’]T%%m@N “LAIVBN” BURAIINNITHENAN
TE979 “UA9” M T muasdIA ey F1eBaenn “Laeu”
U ! dl o o/ o v o/ ° ! « 9 dl 4 =
wisavisaigadAtyeesduanen(d fuddn “ven” Aded
ANBULAUIBINGRAUTIFUNAUNDN FIN1TNGILLETNASN
AmaneoluazAnenImnenisaain fadeddssingan
wananildelila alaunu d@msunandmsiomiesuay
WA INUBNAIRYN §TINAMNIBINERAUTT “Fadeu U
oy fosdmien” uay “Guiden venduantu foaRemen”
ANAGL
AMIUATNAUANTEINNITO TR ANTERANH I YDIYNLY
URTANLEENYRANAN NIRRT NFUIABN UHIANNART 2
gy 1 Judui 1 (4 Azus) warNAni 3 gUuuudl 1
(2 AZUHY) UAZUHIANARTT T FUULLT 2 (0 AT ATNAGL
o d'*fy o o & = ' o o -
AsRUANT [AAzuuLWAL 1 unsianansadievnandnansol
rpegneulfndrednian iunisdenlsfiusamiidAnns
Purfin “Baa” Bnvisdvasiouaadunfndouiasming
TRathamanzas
SUUUUUIIIUINNFIHNTORD AT RAN YN TUUAS
AaFuyadAmeniTnatn nguaengduuy 1 duduiy 1
(5 Az FUMULA 2 (1 AzUWY) uaLgUuuuA 3 (0 AZLUW)
o o o (d\fy o o & & A A
FNRAL LT39S T4 [Razunndudiy 1 iuaananetaWefgh
= ' < v o o
fiawnsnseveaauiuine Fegreimean uasmanzanmiy

. - = 1
- MsrsATEIam SR B AW

HARsT AW Afasn s Refednanu ol
a 2 o 2 sa

wan1sUsTiinaasEideysnIsaanu ULy
ABATIANATUAZIULLIUUTITAA

wasannguiinnnidausantunisimmuns fudi
wazus59sinu uashalaunusnlduunainussginriannses
WATTHLENIET NUWABYIT1YFNNNNTBBNLLLIININ 3 ViTH
FIAARDNULLLINZAY ABIHADIMEaUsTaUn1Talf1uNIg

o o 1% (KA ! = A @
BENUULLIITTuAzAT RWA Bifloandt 5 T Awasudu
floansu uazdnlauFuniamsssnviestiu e A3 nunamu
¥ oA v v o @ s o A

DENUULASNATIANFDAARDINUSRANEOlNYY ANLHAUNNT
RN T N P L RV I T e B H VA T gtal
nansUssRuagUFeed

asAWAT Hazunusnfingegade suuud 2 Tag
frnazunnszniueglussiiusnn Andnsan 4.06 Sy 2
Ap qUuuLfl 3 RAnpzunulssfineg Tusziusnniguu un (3
o b 4 4, oa
AeAgsaNandnAe 3.53 Tuarfiguuunil 1 JeArazuum
UsziuegTusyiulnnans fidnmdeson 3.20 auansiu s
NANTUTLEUARTINUANNABINITIBNNGN UAZKIBEQT1TY
Winiauounzunisusuas@udguuund 2 Tasuuesi T
USUANEMUEFENEIAd “I@wieN” GeaguInniienaneees
a51Ausn Wdsuialvejuazlameiugadn wisuvianaay
dondesnadulis alisnnndesiussdUsznandw
Tnggan

3590 Fnzunlanfugegaie quuouil 1 Tag
=} =Y ! o/ ! dl o/ o/
fAnazuilssifineg tusgduann Aedeson 4.13 Sudy 2
Ao JULULT 2 uazduAy 3 Ae gUuuuel 3 yeaaeguuuud
ArAzuulsyuag sy dusnwAgafugULULR 1 ued
ANRAETINAINTN AR 3.93 UAE 3.82 AMNAAL NAN1TUTEN
AsaTUANABINTEBINgH Hana Nt Fanmay s

171 17 atfuit 4 gaian - wanax 2568




‘ Area Based Development Research Journal

Tunnsusunuiessussqiasiomiasuasfisauinend
Wwpnaifindndes easreannananla 51159 uaziidingan
Bnedataanszfiunarinauesanes Tngavgaaliguslan
a ¥ 4 A 4 ¥ A o t4
\AnaaaiRnanduiie s ndasio
NANTINARILULASTRUATUAZ U TN
nsUsuuAlagununsAnduarussqsiogt e
AFIRNATULLLT 2 NUSuIIARISN A “ideneN” 7

agUsnfsnanesensnduin s rgjuaziandannn

Bt wipnaUsuAn e deaiad s Al e
Wannndnsiussdlsznaulngsanueinsnduin

msusuuflougsginet Tnsinussqdomiguuoui 1
untsuueesussisismtasuasAiniasiandiing
e ilosdsanasinanta 4159 uazidingan nvia
faasnszdunisinanrasanas Aefenaaidnantudels
HARS DU GanTWit 11 (Figure 11)

Fumaudt 4 nsaamzifeuaiamsnanisd

nsaanzdenaiaminnenisin nelfna@ugi
“Gaven” el 251117285 Tnariauiurelfemaaennan
AyAnEoluayRIIEBLANGFaY NEDNBNA1TLIINEY 1
duntingUszmmdenidesisesifiyana sUlrEemsns
N19RN TIMTRWAN UWazEN3ANETTNITENATNTuRE BN TN
yswdamatioyayn FetoeWinguFsuamuinAsamsngNag

a59pnsBatie AiULLTWA Wy arn g mensndfumg

Ty AEINNITRATALAZNITIATILLTHA ARDATULTENNY
SN { @ £ %

fymndiefimmifaaiuansnisiieuluauan

Tunandl 5 MMFIAVFIRULLUTITATIURENTS
NARBUNIS 9

A30NENBANITNARARULLU I TigvBILaL
fsansi Anunnsusuutlamsdelaeuuzrasfideary
Funnsepnuuy sanndt 12 (Figure 12) TrneTmatuladesing
$19 HunspusHBURns iU U asaNnBnngs
Anenanuseioriannan 3 A Taefinnsdrenanaradlunis
WARUATALgULTT9 0T dmsunaBsuTseioeianse e
uazfisianin Tioonuuuidiunassnazanuufuouiuls was
AHAFALIAEDIRNTFATR au1BnngumarauntslFay Tns
VARENUTITUINE MHBIUAZANIEN iR saaRaUnIs893Y
WA [Fagneamnzan sanfaveseudsnisdia-Tanasei
fipauazaon asnsotinFedneaiivn wadfpeinullfuanufi
VRABBNHHIININNT W SanTenanaasefineainuy
‘LI’J@EI’W]NIQGLL’N::‘WNLﬂuﬁﬂ?ﬁﬂ@:?uﬁﬂLmii\‘iﬁﬁ’muﬂﬂﬁﬁd
ANZEN Lﬁ@TﬁLﬁmmmmmwLLﬂzﬁuT@dﬂfﬂwqm'ﬂﬂdw
FdNeMalEn mansUssfinanuuuasUnH Ingfauny
ANBNNEN WU NADILFIA DT iBsLAT RN R AN
wisnzanTusziuann Aede 4.10

(a)

LAvHaU

<= (25
_AvRoH- EjE

T 0

i

(b)

LLuu 1

AV N—

i - % (d)

Figure 11 (a) Original brand logo, (b) Redesigned brand logo, (c) Original balm packaging, (d) Original camphor packaging,

(e) Redesigned balm packaging, and (f) Redesigned camphor packaging
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Figure 12 (a) Prototype of balm packaging revised based on design experts’ suggestions, (b) Prototype of camphor packaging
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Table 1 Differences of the redesigned camphor product in terms of unit profit

Production cost 11 1
Packaging cost 8 18.50
Total cost 19 29.50
Unit selling price 25 40
Profit per unit 6 10.50

Table 2 Unit production cost of balm:

Original and redesigned packaging

Balm preparation set 1 piece 10.50 -
1 piece - 35

Stick packaging tube 1 piece 10 -
Stick tube label 1 piece 4 -
Glass bottle with cap 1 piece - 6
Bottle label 1 piece - 3
Balm packaging box 1 piece - 12
Total 24.50 56

Note: Stick tubes purchased in a quantity of 100 pieces
Glass bottles with caps purchased in a quantity of 50 pieces

Table 3 Comparison of unit cost and unit profit of balm products: Original vs. Redesigned packaging

Unit cost 24.50 56
Unit selling price 50 70
Profit per unit 25.50 14
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