N159NLULUTIANMIIvarndeviauielulssmagdu
FAns Mg

Tourist Souvenir Packaging Design in Japan

Suleeporn Kamchompool*

1 a a o
puganlnenssuransiazRaunssueans uminendengien

1
School of Architecture and Fine Arts, University of Phayao

* Corresponding author. E-mail address: foxesmonster@hotmail.com

unasy

vowhndudsiiinvionderfendonlussminsninfumeiesiiorluaoudisng 1 vewniingusrasd
wansnsiulugusingg vanesu sensiuiidewesiiss@nainmsvieadion nsadsmnumannaudioldnuuaysau
udsmslédudadszaunsalananuiinlueu Wusunumuddnandlidediu veshnluusagviostuifauiu
lendnuaiiams \udsagiioufeinusssy Vssmdiadin viousyfRmanivosaniuiiivesinldgnudatu veshn
Huiafloundnfasiiuanidegityaidemsanuduendnuaiosduliudfuibeu nesonuuuussyfasiiuiadu
nawaztislunsdeansieyavewmdnsusilugduslnalddusalamliuinisaumunisaaia

Tuunanuiddldnumadoyannuduin anuddyuarumumvesesnluimussanddu swluians
Ainnevisuuuunsesnuuuusatasiveshndwesieilelduuussyiusivesshnluussmadiiu ietduuuimis
Tunsimuiniseenuuuussyiusivesniaieniisadmivinesnuuuuazguszneusoly Imaﬁﬂwm’luﬂa'u
HARS T vRIHNNUTELANE NS fmL‘UuﬂsuLﬂwuaamﬂ‘vﬂm‘ummuawasﬂ,uﬂiummﬂu mnmmnmmquwmwmi
deansriiumsoenuuuiasAaduuussyfusilaglfiondnuaivse m‘mamuimmmﬂuﬂmsaaﬂLmuussmmemwa
daeBunagnsnIanIsmanYesAUAUeIn 1y nseenuuTAUATiTldinuslemzdian, ggnia, @anud viens
senuuulngUenidN3esT Ve MAN e TLUTIY AU Az lsinnseenuuuuTIaAusiveshndmeiisaiinang
ihaulaBeiy
FAdndy : vesrhniBeviondien usTaAsTlugu nseeniULUTIYIST

Summary

Souvenirs are popular items among tourists to purchase during their trips to any tourist attractions.
There are different purposes for buying souvenirs. Some are bought as a token to remind the buyers of the
places they visited and the experience that they have had. Some are bought regarded to their functions.
Souvenirs can also represent a feeling of a sender to his or her recipients. Each souvenir contains its local
uniqueness which reflects the local background culture, traditions or history of a place where the souvenirs
were produced. As souvenirs are a product of local wisdom to communicate with the visitors, package
designing is one of the key elements to create a successful communication as well as marketing promotion
of the products. This article has collected information about the background, the importance and the roles
of souvenirs in Japanese culture. The analysis of package designing patterns of popular tourist souvenirs in
Japan has been made with the aim to give a guideline for further souvenir packaging design study for both
designers and manufacturers. Food souvenir, the most popular type of Japanese souvenirs, is the group of

product for this study. The study shows that communication, by using graphic arts together
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with their local uniqueness on their packages helps increase attractiveness to the products.
Techniques used in packaging design, as to support the marketing strategy in souvenir markets, is also found
to play a part in adding more appeal to the products.

Keywords : Tourist souvenir, packaging in Japan, packaging design
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