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ABSTRACT

The creative design is an article from the project to study the problems and behavior of garbage
disposal of Bangkokians under the concept by bringing the problems that occur in the city which has many
problems. The daily life of the Bangkokians is always in a rush while the city produce waste more than 10,000
tons / day and tend to increase according to the city’s rapid development. Undoubtedly, waste has become
major problem resulting in environmental issues, such as water pollution, soil pollution, air pollution, poor
quality of life and health issues of Bangkokians. Moreover, misplaced littering and improper wastes’ collection
causes a disturbing odor throughout the community. In addition, dust caused from poor collection and
transportation are also parts of problems for Bangkokains’. Moreover, waste dumping has not only affected

people’s life, but it also effected number of aquatic animals (about 100,000 fish lost a year). This project aims
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at the inner urban areas of Bangkok to erge concern about the waste and a sustainable future. By applying
creative design to increase people’s awareness and to change their attitude by integrating waste with
urbanities through applied art exhibitions and experiments in public spaces as well as creating products from
waste to increase the value of waste.

Keywords : Bangkokians, Garbage, Pollution, Aquatic Animals, Creative Design
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