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ABSTRACT

This research aims to present the fabric product development process of the hand-woven
Khun Yay Nyuan Baan Mab More group as part of the development of the product development process for
made-to-order fabric of the hand-woven Khun Yay Nyuan Baan Mab More Ban Puek subdistrict Chonburi
province research. The hand-woven Khun Yay Nyuan group features the traditional loom folding method is
currently very few in the community. A community focused on conservation and education about local
hand-woven fabrics. The researcher studied Ulrich and Eppinger's product development process in 2012,
explaining three components:1. marketing 2. design 3. manufacturing, and the generic product development
processes, together with data from field trips to explain the fabric product development process of the
hand-woven Khun Yay Nyuan group by adapting to the context of the group and able to show the details of
the fabric product development process for the researcher to understand and be able to identify the
problems that arise, leading to the development of the fabric product development process to be efficient.
Keywords: Fabric product development process, Hand-woven Khun Yay Nyuan Baan Mab More,

Composition of the fabric product development process
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