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Branding and packaging design development for connecting to cultural tourism of herbal
spa and wellness products of community enterprise group of Chainat province.
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ABSTRACT

The aims of this research were 1) to design and development the product and pakage
standard brand of herbal spa and wellness products for a community enterprise group in the
Chai Nat province, and continue production packaging and distribution in the existing market, and 2)
to evaluate the standard quality and efficiency opinion of the new branding and packaging design
development that connect to cultural tourism of herbal spa and wellness products from the
community enterprise groups. This experimental design and community development process
based on participatory action research (PAR) takes place in Chai Nat with a corporation and

participation from 8 selected groups, which evaluate the standard and quality effectiveness of the
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new Branding and Packaging design set by experts from five different sectors. These include
entrepreneur/marketing, scholar/advisor/researcher, social worker/government  agent/government
institute, professional product designer and regular consumer, chosen by a simple random sample
method in total of 104 samples. The final designs are presented to a small group of people before
collecting the evaluating questionnaires and opinions using a focus group method. The evaluation is
done through both online questionnaires and in person. The descriptive statistics used in this
experimental research include percents, mean, and standard deviation.The results found that the
overall design of new branding and packages have a brand identity attribute, packaging form, and
Chai Nat tourism linkage design elements with herbal spa and wellness products of community
enterprise groups to be able to continue production packaging and distribution in the existing
market as well as strengthen market perception and competitiveness. According to the selected
groups of expert opinion, the evaluation results in a mean of 4.70, S.D. 0.52 for all the entire groups
that involved in this research.

Keywords: Branding and Packaging Form, Design and Development, Herbal Spa and Wellness

Products, Community Enterprise , Chai Nat Province, Cultural Tourism
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