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ABSTRACT

The purposes of this research are 1) to analyze the marketing strategies of Thai Halal products which
related to the way of life for Thai Muslims 2) to design the representation media for Thai Halal Products. The
expected benefit is the marketing strategy for brand building process for Thai Halal products. Four elements
of marketing strategies which necessary for the brand identity creation is the research framework consist of
Attributes, Benefits, Values and Personality. This is a Qualitative Research using the methodology of
Quantitative Research within Delphi Technique. In-depth interview and questionnaire have been using. The
descriptive statistics and inference statistics have been using for the analysis. Nineteen Marketing experts
with dynamic roles in Thai consumer products were interviewed. In addition, a field survey of 122 Thai
Muslims was studied. Data analysis will be according to 5 categories of Thai Halal product: 1) Meat 2)
Vegetable and Fruits 3) Instant foods 4) Beverages and Snacks 5) Hygienic products. The results will explain
some suitable representation in the marketing strategies of Thai Halal products as are: 1) Benefit; the
characteristics of the product with its benefit; it is beneficial nutrients product, there are no toxic or chemical
residues. Fresh and clean materials 2) Attribute; the exterior images that attract to consumer; there is a Halal

products mark. Packaging should be draw attention. Use an attractive graphic. Use outstanding images. 3)
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Value; the value of products that affect to consumers perception; it is healthy products. Accumulate quality
of life. It’s sincere, honest and reliable to all. 4) Personality; reflection of consumers thought. The Personality
feedback to them after they were consumes this product; they are health care persons. They are the
rational person, moral person, justice person and thoughtful person like a progressive thinking.

Keywords: Brand Identity, Marketing Strategy, Halal Products, Graphic Design on Packaging
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