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ABSTRACT

This research aims to 1) Study the process of apparel design for women and study the Green
consumers’ behavior 2) Create guidelines for women apparel design that emphasizes green consumerism
and 3) Evaluate the Green consumers’ perception on apparel design. These aims are accomplished by using
a questionnaire survey on the image of fashion that conveys green consumerism, in-depth interviews and
assessment survey of the apparel design. The results of this research can be concluded that 1) The green
consumers are those who live their lives regarding the effects that may impact on the environment,
consuming eco-friendly product and willing to pay more for this type of product. Women are more likely to
be green consumers than men, especially people in the age between 25 - 35 years old. 2) Guidelines for
the women apparel design for Green consumers emphasize that apparel silhouette should settle on
comfortability and timeless season. An apparel image should be natural and aimed for the medium market
segment or ready-to-wear dress. It should be eco-friendly materials such as natural-dyed cotton with

natural color tones. The apparel price should be around 1,000 - 2,500 baht, including marketing
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communication through poster.3) The result of perception evaluation on women apparel design for green
consumers conducted on the sample group concludes that the group’s overall perception is high. (X= 4.21)

Keywords: Apparel design, Green Consumer, Design Guidelines
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ONLUU WANLAYI9TIMiEldnaeniied {uslnraansnainldldnasniied fMassadreyailiBouite arursain
Uszgndlidhofuvioadududeu (Mix and match) Woanumnzauuaglenalunisliy
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8. Tudunounsdmbuiriesudiniy arsfmussuiavesaiotuiinIsnIuIAIATIuTesans ThuA
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fansAamnzanvesyn AnugnIw wazansaaldldaisludinuszdiusnde ludiuveanisdnduinieuss
neansdmiuguslaadidenisininsgiu Usedle Seudes dauninandnsan

9. mstiseaziBunlifuinissudsnmeanidmiuduilnad@iler msazldimadansdndulaglalday ueld
FBaynunu 1wy gnlufuinunsdedundmiessnuuunaniagnaglusnisdussdndundununislddy
uenanagyilianldaunsuds Sadeliinusuiavdonunaeaiifounuansstualdld 1wy §ifvunnguidedsy
(Size M) wazvuingussladion (Size L) Aaunsoauldla

10. matmuana §idElilemeinagnmenismaaanuusudundudideniomn 3 wusud uarlfagy
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11. Uszifudrfyresnisesnuuuinissudeneanidmiviuilaadifoiasdiefsladoddyveanis
sonuuuIAsesuisediTonlundnddylunisdenlitanlunsdmbuiiduinsdedundeuuas dilsfaguamda
1d

12. msthiausia3osudameansdmiviuilandidesgngudmnendedduiililinguidnue aisiinng
doanstufuslna Tasnsaiiaiessn anuduin Baswdaiiduiagmdnlunsdnduuazisnmsdauinisauss
My unslEEessn wu mslavan msdavinlawesussna Fodsauooulay] iy azdunsieansliifusian
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urun ol

132



3TN Aavzanlnenssueans univendewsens U0 8 atun 1 unsiau - Jguneu 2560

wuanslunisesnuuulATaudsNeansdmIuguslnadiden

v

1. Sumeumsdnudunt Usznouse

- ngandmang : §uslnadided inends 01y 25-35 Y d1d
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- Taseaen: Tasesnaavany Seuite lidudou
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- pwdnwal : Naturel image

- MsfmussERUTIRIMINIsRann ; sydunans vie Ready-

2. JuppuN1IERNLUY Usznaudiy
- 1 : énihedeudsssund Tulinisldduly Lilday wagdag
anussiidudunsesodauld

) ) add o o ¢ Y a o a P
- & : nudsssunAndefnmanvalvesiuslnadides laun &

= a a ! I v

wn A wazdleauwn 1Jusiu
- Ysziam : Tszuuszamusasldlivanvanelona
- ywanduaiiuiy : linseauliununseaumatafinvisenseau
Tave Tomsyn ersdaununisli@uuagyiliiinanuauisly

to-wear .
msaild
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g o 2 o Gl ' = v \V
3. fupeunsiaIABaIaATUYBLATOIAINY TeUsEneuiY
v 2 v 2 v = = o v v @ o
- madaLdy : Aadusennnw f1msgiu dnsdnnsdunseuiumsdaduiiinigan (Reduce) N3 v o
o Juslna
nsgeelsegnausssy Y .
o ca A v o ' =Y = o = E\Jlﬁ'nﬂﬂ
- MIMUUTUARNNNTIATIMNE : 51A1 1,000 - 2,500 UmideTy wariinsyilvaweslavaniive
= = Yoo
doanstiaguslanm

A 2 wnudskannuInidluniseeniuulAIeIwisngansa i uuTlnAdiden

4. mssenuuURIBIIgan3dmsulusTnadiden
delduumdluniseenuuuiaiesudsnioanidmiuiuilaadider fideldeonuuindeunieans
dnsuuslandideamuuuimsiiadrsdulugiuuuuuuins dommn 1 aeailindu Usenoudewn 6 w4 Tnsiadosus
ﬂ’laam?ﬁgwmaflmsaaé’ué’uLU§&Juﬁawammuﬁ’uswdwqm 19annnd1 20 9 Fanneteluid

M 3 wuusaeseusisgansdmsuuslnAdie)
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Temalunsansldindosusianie (F= 4.33) Faanumnzauiiudusmaveseioausinig wazanudululdluns
Al (T= 4.33) fIenudn QL‘?immzyﬁu’a 3 vy ffewavewusfiuduiiiiussiuadrefiostu fie msiivainansuy
wpsusimearidmiuiuilaafides asviliietoudsniefimunhaulanndety

5. msdnfuiniesudaneduuuy
ftelihuuuidlunisesnuuuieiesussmeanidmiuiuilaadiden Unwituiegdugnslunsdabuiaios
ussneand waglddnduiedousiine vanun 1 aeaiindu Ussnouden 6 ¥n wasihiedosusimeanidmiy
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¥ Timeless season

A 7 TWawmasuanan1mundy

v

fAfvagunavesmameuuuuUssdiuldfaralud

1. foyavhlvvesfounuulszifiu wui mndrouuuudsdiu S1uau 121 au frevuuuyssdiudumne
wiannninnaye (weandgedndusosas 86.8) Musnegdneuwuuissiliudnlngeglutiey 25 - 35 Anduievas
81.81 fneunuuUsziliudwingfissdunsfinuilusziuuioyaes Andudesar 59.5 dwlngusznevendndives
fan1s gahadiud Andusesay 20.7 LLaﬂua'au‘uaaiﬂalé’daulmmﬁiwiﬁmﬁaagﬁ 10,000 - 20,000 UNFBLABY AR
\Judewaz 44.6

2. Usuiuguilardiden wuin deevuvuiduduilanddeunnniditlildguilandides fuslandideddn
HuFesay 70.2 udmilimavdeandufuilaefifonninnanediofoutusaman frovuuulssdusenay
e inevijaluguilnadidesfnluiosay 70.2

3. Uspifuszdunududuresiuslnadidvafifivedainden (Green Level) nuinaingnouuvuyszidiu
favua 121 au Wuduilnediden S 85 au Tavdulmidufuilaediferlussdumududuifivedwndonog
TuszfudiTergounionguiuilanilildfinnudniiesdanindenegrsatedaudfsidrusinluvrsionssy
(Conventional) Anufesay 45.88

4. wanmsUsuidiunsduiidireiniesuiinisanidmivduiloadifer deyalududaziaseiunisiuiues
fneunuutssdiu TaewnasinsUssdiuasmanuimngay iruaivesnouuuulssiiu navesnisusudunsiusils
Mnmsivdeyanndneuuuutssiiuiome 121 au tnelilduenussdudunguiuilnadideaviolildguslaag
o wiagldyamanlumsussiiudedmoniestiu Wunsdsuifiumsiusluvssifunazesdussnauvaaiaiaauss
meansdmiuguilnadideilassm nefiseasiden fe suanusanzaslulssifiunssuiiidelrsesudsnoans
dmsufuilnadifen Tnesamegluseduann (X= 4.21) dlefinnsanusiagiunuin mnumnzaussdusnndigade fu
aruaendelunisauld Uaeafeaguam warliitaniidusunse (F= 4.42) sesasnfe iFesosnisiofauss
Yumalslumsesnuuuirieuisneans leun Tulifudundslusssun (X= 4.29) sesasnie edoausiinoans
ansaauldlananglenia (Dual-Function design) HsgAunissuiluseduanumunzauwiiuiu aunisaiuld
aviewagligeenn (X= 4.28)

5. naveamsnouLuuasunalubomsidenaldirdoudinmeiiiitueonuuy wuin freuuuudszidiudy
Tngjidenanildiniesussmeiifiteeenuuy Anduiesas 81 Weszynguinouuuuyssiiudunguiuslnadifouay
lildguslna@ier wuhfuilandidensidenanildiniousnoansfiiiduesnuuy Ambufesas 76.53 fuiland
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6. wavesnsnouLUUasUntluFeIsdentoinowdinefiiideesnuuy wui freunuulssiiudiu

Ingidendeinsesuninefifidvesnuuy Anfosas 63 Weszunquineuwuudsaulunquiuslaadideiuazlally
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dnuvaziiuenziveusazviiain nsidensiaifnzauiunisiaduiaisauiniefiesnuuuazanunsatieli
mswannealdatuasaldogsanysaiiuukasinmasay

2. FveuAIewudanieans §3denuin dvsuaieausineansilugausnigduszuoaazianudilase
yadnvesandfiauldiniesusimetu q faumaidenlddveseiesusiimenisidensenuuuliiasiiounminuaives]
auldfign aonadosiuagnssar nieuuss (2543) demiBesdidudusniiadrsnudseiulalifudwuiiunazaing
orsualvieruddnd q Ideemnaiiniesduszneudug vufude ddunisdenldafmnzaluniseaniuy
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Tuginusedrivvaangudmvune dulvgidenlduasiiondeduidilel aenndesiunan1sideves Medun15InnIs
wIvendeuiing (2556) fivin1sidennensnainvesies The Green shopper Tuusywelne HAN1538UTING N
wandusfuslnndidendent funniigafendnsasivedlidusiilundndasiniduinsdedannden o 3o
e nszitn Dudu

a. madenldfivdetanlunsimby fidefiumshinihedoudsssumaiinesinauinonssuiiuiures
aulne szlundaraevessemalnefinguanuinanssuiviiind e dendsssumafinssssifufunuingee
Awwanden dufunsiniaundadudueiousimeanidmivduilnedidensiliguslnndidedimuiimels
fureunazdonanild \donde wszdnlngiudgndaariureuinie Aldandulesssuninniian aonadesiu
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Mark Tracking Survey 2554” Imﬁﬁ’mﬁﬂuﬂaLLaquaﬂﬁm\'amifgaﬁuﬁ'ﬂﬂsvLﬂWLgaﬁwmanﬁU%Iﬂﬂmwaiwa WU
naugmaeisinulueny 2545 U &Jummvmsmummumalﬁlmwamm%mﬂmmwLLavLﬂuummamumaau W
Rantausimeasdmailimelutiuihandineutnddlesssmd i mstmeliifieshndngy
\sesussmeanidmsuguilnadilodadunsiiuyarifiudmaliiansiauiasvgisvesszmalnednde

5. dumeumsdauieiesudsnisanidmiuduilaafifen Ussiumsdnduiniesurenisiinisdnmh
wmAsulunsiaduildinsuiutos Wunsanmsldinlunisiabu donndasdu sanaliios (Alustair, 2006) 7

€

nandenidluesdusyneuvesmdnnisesnuuu “Green — Clothing” A9 “Green - Clothing Modular system for
reuse of components.” Fwndnnisiimsannislitanfuiotanlunissdniniosudniotu q wlunisusmdn
NAMUBNAIY

6.  nmdnwalvaanlausineansdmiuduslaadifen aseanuuulinmdnualiigdusssuni
dosndedsfuilaedifer demalvfuilnafnaruiusey donaulduasidentoluiian aenndesiu Lancaster
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nsUssdiunisiudinumsosulad (idlddeumesusuazesnuuulUamesUsznauLBeNLUY fenua 3 Waimes
sonuuuliiinsesnuuuluamesfiuansdenisitilueglusssued Taedldihnmluliundszneulunisesnuuudn
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\n3eaussnean3igideeenuuy mneianudureululssifuniseyinvaunndousguds aenndosiuuead
(Angela, 2001) i mmmﬂa?qLmﬁamLfwa?hﬁmuméhﬁzyﬁﬁﬂﬁ;ﬁuﬁmﬁL%mﬁﬂ’ﬂuﬂaLLazmmﬁﬂﬁms%w%a
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uisneaeiTEfeonuuy osniefesusimeanituiinumenuuagAdndelulssiutisdanndon aonndes
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