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ABSTRACT

The main objective of the study is to propose model of interior architecture
design as a prototype for The Customer Service Center, Provincial Electrictiy
Authority (PEA). And to propose the design for adjusting organization image as PEA’s
rebranding policy with the intention of deveolping a better position in the mind for
customer’s satisfaction. The thesis leads the new design to the Customer Service
Center Provincial Electricity Authority for the customer and employee who work
ing the PEA Customer Service Center. This thesis analyze by using both quantitative
and qualitative research method which aiming to find the appropriate proportion
for the users approaching the PEA Customer Service Center including customers,
visitors and facilitators, the PEA Customer Service Center Staff in which affect the
design. And study Company Identity to plan the design for rebranding with the
interior architecture method to make the custormer feel more satisfied with the
PEA Customer Service Center. In according to that, statistical data collecting in
the targeted center is one of approaches to this research. Another is the study of
components of interior architecture together with PEA’s tactics in making customers

better satisfactions.

AR : ANUMINEALATUILT JULUUNITUSNNSYRRIANT AnanvalasAnsuaziruAfisoadAns

Keywords : Appropriate Area Requirement, Service Format of Organization, Organization Image and Attitude
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