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Abstract

The objectives of the research are (1) to study Bang Bo Snakeskin Guarami fish's
identities of consumers’ perception (2) to study the key factors of consumer buying decision.
Judgment sampling is used to obtain 400 consumers who have had Snakeskin Guarami fish
from Bang Bo and from other provinces. Data was collected by self-administered
questionnaire in Bangkok and its vicinity. In analyzing data section, descriptive statistic, one

Sample T-Test and Factor Analysis were used.

The result of the study finds that consumers have good knowledge and
understanding about Snakeskin Guarami fish from Bang Bo along with good perception. The
four key factors of consumer buying decision are the integrated communications and product
development factor, perception and understanding factor, cleaning factor, and price factor,

respectively. All the four factors can explain 43.572 percentage of total variance.

Keywords: Perception, Factors Influence Buying Decision, Snakeskin Guarami fish.
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