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Abstract

The purpose of this research is to compare the communication of green business
strategies the ¢reen business strategies communication and consumer perceptions of the
business operations of Starbucks coffee shops and Café Amazon.This research uses qualitative
research method for collecting data which consists of content analysis and in-depth interview.
There are 2 parts of conducting research. Part 1 which is studied with content analysis and
content creation strategies on Facebook fan page. The data is collected from 1 July 2018 to
30 June 2019. Part 2 in-depth interviews with 20 informant groups using snowball sampling
techniques. According to studies, it has been found that1)In terms of green business strategy
communication of Starbucks coffee shop and Cafe Amazon, The Starbucks has 17 percent
more massages, which communicate green business strategies communication, than Amazon
Café. 2) The consumers perceived the green business operation of Starbucks coffee shops in
all 5 green supply chain activities. For Café Amazon, it was found that consumers only

perceived green supply chain activities in only 3 aspects.
Keywords : Communication, Business strategy, Green business
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