R 12 auuit 1 (UnsiAU - onusu 2563)

sans ssMUSAAU
104 volume 12 Number 1 (January - June 2020)

Business Review

Tssusuniiadranaraiulanianienisnaindmivtinviaaneyaau

Halal Kitchen Hoteland Its Opportunities in the Muslim Tourist Market

vuzviyn vednda’ 83a aun’ 53v Yewew' uaziueniun veadued’
'AnugIveIN1sdaaIN urIneNaeasraIuATunNs meatinanll
ZAZINEINITINNIT UNTINYIADEAIVAIUATUNS
15 auuMauIdiad Auanalug onemalng Jaringswal 90110
Mahmood Hayeemad!” Aris Hasama' Tawat Noipom' and Wanamina BostanAli?
'Faculty of Islamic Sciences, Prince of Songkla University, Pattani Campus, Thailand
Faculty of Management Sciences, Prince of Songkla University, Thailand
15 Karnjanavanich Rd., Hat Yai, Songkhla 90110

*E-mail: mahmood.h@psu.ac.th

UNAnga

tnvisafiaduiuldindunaatnvewiisafifivunslvguazinisidulags nsliuinns
Tswsuiisnaraifiosessuinvieaiiedyadudeidussduseneuviafiuostwlilsvesgsiafioglu
anamnsavieiien mAteilFomsinwmarudiladefulsusmeas dulszaumamsnain
U313 guassaazunltuvedsuusuiifindienaia TagldiBnsdunvalidsdndidornaiiisidos
fulssusudifindaonana $1uau 15 feee 910 8 UsziamAanis sansanwinuin luussinalnedsls]
flsausumananuvdnngranedaaiuegnauinge dedifieslsusuifinfearavdelsusuiiduiing
Tuyadu duszanmanisaainuinisiaenndesfundnnisdaaruagyilsidnyie iy aduie
anufianela dwmsupaadnveoadieayedudeiuuldufiniudes q lasamzinviondeimaduain
Uszimnalunaueideunasiu '{‘nymﬁei’ﬂﬁigiumﬁmmﬂﬁaLLiuﬁﬁﬂ%”smma5ﬂuwﬁm’muazQ’U%mi
foordniliuyadudaillifisane mninsuimsiamsiflsusiiaeaafezdanulfiuie

Baudsdulunaindnvieaiieyadulimiuegieg

ARy : drulszanynansnaiauinig dnvieadieanady Tsusuiifiniienana
Abstract

Muslim tourist is considered a large and growing tourist market. Providing Halal hotel
services to accommodate Muslim tourist is an indispensable element of business in the
tourism industry.This research aims to examine the understanding about Halal kitchen hotel,
its service marketing mix, obstacles and trends. In-depth interview was used to collect the
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information from 15 stakeholders in 8 types of businesses in Halal tourism industry. The results
indicated that, in Thailand context, there is no full-fledge Halal hotel which conform to Islamic
law. However, there are 2 hotels with halal kitchen or Muslim friendly hotel. Moreover, service
marketing mix that follow the Islamic principles will make Muslim tourists satisfied. For the
Muslim tourism market, there is a growing trend from ASEAN countries and China. The main
obstacles faced by Halal kitchen hotels were the lack of Muslim staffs and Muslim professional
managers. Finally, Halal kitchen hotel with good management will gain more competitive

advantage in the growing Muslim tourist market.
Keywords : Service marketing mix, Muslim tourists, Halal kitchen hotels
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