U7 11 auuA 2 (nsnmAu - sunAU 2562)
Volume 11 Number 2 (July - December 2019)

2sans gsMUsHAU
Business Review 157

a Jd ¥y a a d
MINTIZHveYaMegInalugnveslyailszavg

a9

Business Analytics in the Era of Artificial Intelligence

4

IYANA 1D
WANEATABUNUADT §INY ABTUTMITEINY UMINedoiaRounaunsviiosd
18/18 D.UNUINTIA A.UNINAI 0.U1NWA 2.ayN31/51015 10540
Charoensak Saejueng
Department of Business Computer, Faculty of Business Administration,
Huachiew Chalermprakiet University
18/18 Bang Na-Trat Rd, Bang Chalong, Bang Phli, Samut Prakan 10540

Email: charoensak.sae@hcu.ac.th

UNAAEID

9 a A o A J Y 9 o 9 4 = o o
%’]ﬂﬂ'Nl]GIENﬂ'ﬁsllﬂ\‘lﬁiﬂﬁ]ﬁh!fnﬁcﬂﬂgﬂlﬂlﬂa@u@QﬂﬂﬁﬂjﬂﬂlﬂHa Vnclﬁ@\iﬂﬂillﬂ')']lm']lﬂu

' T
a A a va

' Y A A A a Y A Yy a Yo Y A =R Ao '
@fn\ifJ\TV]{1]3@lf’]\ﬁJlﬂﬁf’]\ﬁJ?J'J!ﬂi'lgﬂﬂlﬂy’amﬂfjﬂiﬁEd‘llﬁﬁ’]ﬁvlﬂT]Jsllﬂgal%\iaﬂmu'ﬂﬂ@,ﬂ'ﬁﬂaﬂﬁ

9y a a Y a o To o A ' ' v a Y
hl@i]i\‘l ﬂ'li')Lﬂi'lZW"U’f]iJ“aW'l\‘l‘]j.iﬂﬂiu:ﬂi]i]ﬂu]lﬂi]'lﬂﬂLWﬂ\‘l!LﬁsluﬂqmSU’ENUﬂ'JTIEJ']ﬁ'IﬁﬁiGU'E]iJa

K1)

7

a <Y 1w = 1 A &2 =~ 9 a 9
BUNIUATICUUDYA L!@]ﬂﬂﬂi@ﬂﬂq%l’lﬂﬂﬁﬂﬁ]iJEﬁﬁuﬁﬁﬂ%%ﬂuﬂ’ﬂumﬂ%ﬂuﬂ'i‘]JVI‘U’E]\‘i‘U@ﬁqJ,ﬁ
42} 1 1 % a sY A a A A A JY Ay a 4
NAINITUAVIANNHENTTAATISUUVDUANINIIND Lﬂ5’ENlI’E)’JLﬂ'iT%TWf’JHﬁVIﬂJTJQJ)ﬂJﬂTJi%ﬂBﬂ
J d? o Y a a 9y v A 9 a d?
Usgloaninniu vazilddlFlugsnaansoinnegidoyauazaaduleldnaseliu unanm
dydcu o 9 9 [ A A A JY A Ao
LllJ’J@]‘Q‘ﬂigﬁﬂﬂiuﬂﬁﬁi"l\‘lﬂ’ﬂllL‘Uﬂﬁ]iuﬂ’J"IllfﬁiﬂiﬂﬁﬁﬂEUi’]Qlﬂiﬂﬁﬂﬂ?&ﬂi?%ﬂmﬂyjaﬂmﬂﬂmﬁ
4
a Jd o 1 Y v A a Y o
ﬂﬁgﬂﬂﬁﬂﬁﬁluﬁﬂuﬂlﬂﬂﬂ'li’ﬁu’ﬂﬁuuﬂTﬁ@ﬂﬁuiﬂﬂlﬂﬁmmuﬁiﬂ% HAagMIFaUUAYUNITNIIU

v o v Aa J
ﬂUL!UU%WaﬂQﬂJ@QUﬂQLﬂ§1$W%}@M‘.a

o o W a 4 a a o a o a
fidAgy: MsdnTzRveyanegsng Jygnlszavg ginadmsos

11 ALY 2562/ 4 WOATNIBU 2562/ 29 WAINIBU 2562
19 September 2019/ 4 November 2019/ 29 November 2019



UA 11 auuR 2 (nsnmAy - SuNAL 2562)

2sans ssMmUSAAU
158 Volume 11 Number 2 (July - December 2019)

Business Review

Abstract

According to the increasing demand of businesses in driving their organizations with data,
it is highly essential for them to have capable analytics tools which can generate more actionable
insights. Business analytics today is not only performed by data scientists or analysts but also
performed by business users who possess deeper understanding of the data content but are lack of
data analytics skills. Consequently, artificial intelligence-enabled analytics tools that are easy to
use may have crucial impacts on generating more useful actionable insights and making business
users more productive. This article main purpose is to create an understanding of major functions
of artificial intelligence-enabled analytics tools in supporting business users’ decision making and

data analysts’ working with models.

Keywords: Business Analytics, Artificial Intelligence, Business Intelligence
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