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Abstract

This study aims to (1) study level of attitude, subjective norm, online trust and
perceived risk and (2) study influence of attitude, subjective norm, online trust and perceived
risk that affected the accept of payment using electronic financial system (PEA-ePay) Case
study: provincial electricity authority of Suphanburi province. It was quantitative research. The
collected data by questionnaire from 380 users. The data were analyzed applying by
percentage, mean, standard deviation and hypothesis testing by multiple resression analysis.
The results of the study found that average of attitude at the highest level, subjective norm
at the high level, online trust at the hish level, and perceived risk at the medium level. The
results of hypothesis testing found that factors influencing the accept of payment using
electronic financial system (PEA-ePay) case study: provincial electricity authority of Suphanburi

province consisted of attitude, subjective norm and online trust with the significance level .05.
Keywords : Electronic Financial, Attitude, Subjective Norm, Online Trust, Perceived Risk
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