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Abstract
The objective of this research is to understand the relationship between ( 1)

communication style, (2) perceived audit quality, and (3) clients’ satisfaction. This research
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collected data from 423 participants from non-listed companies using a highly structured
guestionnaire. Data were analyzed using Structural Equation Model (SEM).

The results of this research reveal that affiliation communication style has significantly
positive effect on perceived audit quality and clients’ satisfaction. However, dominance
communication style does not have any significant effect on perceived audit quality or clients’
satisfaction. Moreover, it was found that perceived audit quality has significantly positive effect

on clients’ satisfaction.

Keywords: Communication Style, Perceived Audit Quality, Clients’ satisfaction, Non- listed

Company
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Path between Standardized Path P Value
unobserved variables Coefficient

oo ) 0.01 0.82

AG TS 0.92 *

D ke L - 0.04 0.10

AP AT 0.19 *

PQ > SAT 0.75 o
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Structural Model Results

| MeaniD | MeanCo | MeanRea MeanSQ
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AC10 AC11

CMIN/DF = 2.15, CFl = 0.99, GFI = 0.94 w.lag RMSEA = 0.052

A0 2 Naﬂﬁwﬂaaua&luagﬂuﬁ’m Structural Equation Modeling (SEM)
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