
             
  

 



  
 



             
  

 



  
 



             
  

 



  
 

Table 1 Demographic Characteristics Data of Indian Tourists 
Tourist Information Frequency Percentage Tourist Information Frequency Percentage 

Gender    Marital Status 

  
Male 258 64.50% 

  Married 245 61.25% 

    Single 141 35.25% 

  
Female  142 35.50% 

  
Divorced 14 3.50% 

    

  Total 400 100   Total 400 100 

Age (Year) education 

  Less than 20  11 2.75%   Elementary School 54 13.50% 

  21-25  43 10.75%   Primary School 102 25.50% 

  26-30  84 21.00%   High School 109 27.25% 

  31-40  128 32.00%   Bachelor’s degree 118 29.50% 

  41-50  97 24.25%   
Master’s degree 17 4.25% 

  Above 50  37 9.25%   

  Total 400 100   Total 400 100 

occupy Salary (Rupee) 

  Student 30 7.50%   Less than 100,000 (Less than 46,100 Baht)   131 32.75% 

  Government Officer 11 2.75%   100,001 – 150,000 (46,101 – 69,200 Baht) 207 51.75% 

  Employee 150 37.50%   150,001 – 250,000 (69,201 – 115,360 Baht) 57 14.25% 

  Housewife 28 7.00%   Above 250,000 (Above 115,361 Baht) 5 1.25% 

  Self-employed  139 34.75%   Total 400 100 

  Unemployed 0 0.00%     

  Business Owner 42 10.50%     

  Total 400 100     
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engage in natural activities such as waterfalls, mountains, beaches, etc. and 69% would like to 

return without specific time as shown in table 2. 

 

Table 2 Indian Tourists Behaviors 
Tourism Behavior   Frequency Percentage Tourism Behavior   Frequency Percentage 

Time to visit Thailand Time Spent (Night) 

  First Time 114 39.86   Less than 5 nights 144 36.00 

  More than 1 time 286 71.50   5-7 Nights 173 43.25 

       More than 1 week 83 20.75  

  Total 400 100   Total 400 100 

How did you get to know Thailand Activities in Thailand 

  Friend/Acquaintance 36 9.00   Natural Visiting  133 33.25 

  Family 24 6.00   Learning cultural traditions  86 21.50 

  Newspaper/Magazine 80 20.00   Learning Local Life  114 28.50 

  Internet/Social Media  138  34.50   Various activities   37  9.25 

  
Travel Agency  122 30.50  

  Technological advances  10 2.50  

    Travel with doing business  20 5.00  

  Total 400 100   Total 400 100 

Purpose for travelling Form of Travel 

  Leisure Trip 228 57.00   Alone 74 18.50 

  
Visiting Relatives/Friends 34 8.50 

  With family members 108 27.00 

    With company 42 10.50 

  
Business Trip 138 34.50 

  With friend/acquaintance  116 29.00 

    With a tour group  60 15.00  

  Total 400 100   400 100 

Repeated travel requirements      

  Coming back later this year 22 5.50     

  Coming back later next year 102 25.50     

  Coming back without time specify 276 69.00     

  Total 400 100     

 

 

Part 3 With reference to common views of tourists from India in relation to a mix of 

marketing factors based on the sample 400 respondents’ majority views revealed that Thailand 

has beautiful natural resources and attractions such as Koh Samui Island, Krabi, Pattaya, etc. 

(P:1). Further, it finds that appropriation of the price of the product/service ranges between an 

average cost of 9,001-12,000 Rs. (4,001 – 5,500THB/person/day), (P:2) majority finds tourist 

information about Thailand from social media, TV, Internet, and Radio, etc. (P:3) and the most 

popular trip during vacation/holidays is the one that consists of several consecutive days (P:4); 



  
 



             
  

 



  
 



             
  

 



  
 



             
  

 


