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Abstract

The purposes is to investicate the marketing capability affecting the operational
outcome of traditional construction material retail business by using a questionnaire as a
research tool in data collection from 90 traditional construction material retail store
entrepreneurs in Songkhla Province. The research sampling group consisted of the
entrepreneurs who registered their capital ranging between 20,000.00 and 3,000,000. 00 Baht
where the sampling selection was through quota sampling and volunteer sampling methods.
The statistics used for data analysis were frequency, percentage, mean and the analysis on
multiple regression equation was employed for a hypothesis test. The findings show that the
marketing capability on product development is correlated with the operational results on
profits and number of new customers whereas the one on distribution channel management
is correlated with the entire number of customers as well as those who return or reuse the
services. In addition, the competence on marketing promotion is correlated with the total
sales along with the number of new customers; however, the one on pricing shows non-

correlation with any business performance.

Keywords : Traditional Construction Material, Entrepreneurship, Marketing Capabilities,
Business Performance
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