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and there should be simple records kept of marketing information, such as the major markets 

of the products, products in demand, and prices. Also, such records of marketing information 

kept by the entrepreneurs should be used in a participatory marketing plan. The entrepreneurs 

should analyze the situation, which will in turn lead to clearer marketing development for 

their products. Furthermore, the online market has become increasingly important as a result 

of the modern customer and their consumption behavior.  

Networking and partnership building are also another factor to be considered, as it 

encourages the business’s sustainability through the coordination with an external network: 

with assistance and support from government organizations, the private business sector, and 

the education sector. This would encourage knowledge exchange for entrepreneurs at a 

below-par level, to improve their know-how in product development and inspire them to 

develop the business.  
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