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Abstract

In the current market situation, shopping centers have enhanced their experience of
providing services to consumers as a third-place. Which is the place that serve as an alternative
to home and work. Because the shopping center has an environment and service, both shops
and facilities that meet the needs of consumers fully. This research was aims to (1) study the
physical environment affecting the third-place concept and (2) to confirm that the third-place
affecting the intention to visit the Central Festival Hadyai shopping center. The sample group
is 400 consumers who visit the Central Festival Hat Yai shopping center. Which this research
Is quantitative research. The method of data collection is questionnaires by using convenient
sampling methods from 400 sets of samples. The statistics data analyses were the percentage,
mean, and multiple regression analysis. The results showed that the physical environment in
its location (3 =0.338) and the tenant shop ($=0.456) affect towards on the third-place with
statistical sienificance at 0.05. While the third- place also affecting the intention to visit the

shopping center with statistical significance at 0.05.
Keywords : Physical Environment, Third Place, Shopping Center
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