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Abstract

The aim of this article is intended to demonstrate the importance of engagement to a
part of the organization is essential for the administration in present day to make profits to
the organization and is driven to moving forward with sustainable erowth. However, the
internal staffs with deep connection are required to the motivation to respond each member
needs in difference both thoughts and behaviors. A survey in organizational commitment is
required to perceive the most staff’s feelings to organization. Although the factors resulting in
commitment within the organization are multiple factors, the most significant factors are
considered to make employees being an important part of enterprise in between
psychological feelings and natural human to get an appreciation. Managers need to build a
positive attitude to the personnel within the organization to be happy with work and feel part
of the organization.
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