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Abstract
The purpose of this quantitative study are to study the factors that influence the
competitive advantage of automobile parts manufacturers in the Eastern Economic Corridor
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and to check goodness of fit of the structural equation model of the competitive advantage
of the automotive parts manufacturing industry in the eastern economic corridor. A Structural
Equation Model (SEM) was created from relevant theories and researches, including 4 variables
namely, Competitive Advantage, Innovation, Transformation Leadership and Learning
Organization. Data was collected from 280 managers in the automobile manufacturing industry
of the Eastern Economic Corridor and subjected for analysis through SEM. It was revealed that
the model fit confirms as appropriate (Chi-square (X°) = 70.110, df = 55, p-value = .082,
CMIN/DF (X*/df) = 1.275, GFl = .966, AGFI = .934, CFl = 992, NFI = .967 and RMSEA = .031). It
showed that the model is valid and reliable to the automobile parts manufacturer’s

competitive advantage of the Eastern Economic Corridor.
Keywords : Competitive Advantage, Auto parts manufacturing , Eastern Economic Corridor
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wiAn33u (Innovation) 3.98 0.716 WiuA283n
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v3edoyalfaussiny (Goodness of Fit Measures) wuinA1n1eadadi ldfiarsanainuaanades
naunduvesluinauisandsliogluinasrifivensuld Taefian p-value = 0.000, CMIN/DF (X%df) =
3.487, GFI = 0.873, AGFI = 0.820, CFI = 0.908, RMSEA =0.094 and NFI = 0.877 3483 ldvinn1s
U5ulunan15338 lngerdeduidusuluma (Modification Indices: MI) wugtlid$u (fagn 1ilwd
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A15199 5 ASIFRUAINEINAABIAIIUNANNAY (Goodness of Fit Measures)
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CMIN-p (X)) Ns.(p-value >.05) 082  ehwinaust
Relative Chi-square (X%/df ) < 2.00 1.275  dulnued
Goodness of Fit Index (GFI) > 0.90 966 WU
Comparative Fit Index (CFI) > 0.90 992 gdaunal
Normal Fit index (NFI) > 0.90 967 daunaul
Adjusted Goodness of Fit Index (AGFI) > 0.90 934 UL
Root Mean Square Error of Approximation (RMSEA) < 0.05 031 dauha
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Standard S.E. R? CR.  p-value
AUFUWUS VIR IS Regression
weights
Transformation
Innovation S 745 .069 9.019 g
Leadership
566
Learning
Innovation < 107 .041 1.973 .048
Organization
Competitive
<-— Innovation .854 102 730 8.654 i
Advantage
Inspiration Transformation
< .381 076 145 6.149 g
Motivation Leadership
Intellectual Transformation
= 539 063 290 8.855 Hex
Stimulation Leadership
Product <-— Innovation 129 532
Organization <-—- Innovation 669 118 447 9.681 —
Information Learning
G 873 .050 762 18.904 2"
Interpretation Organization
Information Learning
< L3 052 834 19.816 W
Distribution Organization
Information Learning
< .854 .049 730 19.816 e
Acquisition Organization
Competitive
Cost < 734 539
Advantage
Competitive
Quality < 814 078 663 12,695 k%
Advantage
Competitive
Delivery = 182 .082 612 12,124 R
Advantage
Competitive
Flexibility Q= 741 .085 550 11.707 o

Advantage
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Individual Transformation

G— 134 .088 538 11774 X
Consideration Leadership
Idealized Transformation

< .904 .348 .817 6.149 e
Influence Leadership
Process <--- Innovation 621 .091 .386 9.985 -

o o

NBING SeAUNYEAYN9EdR ** p-value < .01
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o

o
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Chi-square (X*) = 70.110, df = 55, p-value = .082, CMIN/DF (X’/df) = 1.275, GFI = .966,
CFl = .992, NFI = .967, AGFI =.934 and RMSEA = .031
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(Hair et al., 2014) Ais Chi-square (X?) = 70.110, df = 55, p-value = .082, CMIN/DF (X%df) = 1.275,
GFI = 966, AGFl = 934, CFl = .992, NFI = 967 and RMSEA = 031
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