R 14 auuit 1 (unsiAu - Unugu 2565)
Volume 14 Number 1 (January - June 2022)

2sans ssMUSHAU
Business Review 145

o

MsAAzedUstneudauUsraumensnanauas AT I
Hdsnaronnuduiavasgaamnssaludine
The Analysis of MICE Components, Marketing Mix, and Measure
the Success of Thai MICE Industry

a a

givany el uasinds LWIgiea
ANZINYINITINNIT NN IFeAaUINT
Siosmessil wavd 80 auudeuyan n.tdhulvsl suneurninda Seviauumys 11120
Suratsa Thongmee and Kaedsiri Jaroenwisan
Faculty of Management Science, Silapakorn University
Muang Thong Thani, 80 Popular Road, Banmai, Pakkret, Nonthaburi, 11120

Email : roman_tig@yahoo.com

UNANEYD

[ o

NITeidTngUszashiie (1) Anwanuning asdusenounanmesumsnainildlunis
Fupdeugeamnssulud (2) Weinupdiudszauniinisaaiauasfdinaudiiavesanainsy
ludlnegadunsidodnaunin flideyandnliundifedesivenamnssuludvianiasy mewenvu

AANSANE S1uTIsisay 21 au laswvsdunsdunivali@sdndiuau 11 Ay uaznsaunuings

a (% o

(Focused Group) 3143 10 AU Jaszideyaidsnnnmiienisiiteyanlannnsdunvaluagnis

Y

aunuinguuieziion  wansidenudn  anumennsaaaludiundunisdaionssud
AeliinN1sTaus nsseraan1agsia tneldfanssuludiluiiugiu Taun msdnuUssyn duuw 9w
a v o ¢ & A4 A oqva Yo v & do o
wanddud  wasnsdnduuniduasesdioiiiiiinnalatugussneunsuasiuiidnau lngdmun
asrusEnavvewaInludly 6 ewruseney MvusdiuUszaunanMnaiavesgaannssuludls 13
aadUszneu waziuuaminanudusavetsgnamnssuludlng 6 dain loun anundoulasasne

fugukan1Snte MSUIMIITNIULALINASEIY NMsTRduduUTTInAlng Tnunuludiifintu yaen

'
A

wsugnandalaninnisdanulud uasnurgnAlasuainaulug

Y

Adfgy : Nsnananamnssulud esrusEnougnamnssulud dulsEaun1enIsRaIngRaINNI Y

v
o @

Tud fdTaanudsavesgaamnssulud

7 UNTIAN 2564/ 5 AUATRUT 2564/ 23 Tiuou 2564
7 January 2021/ 5 February 2021/ 23 June 2021



A 14 auuit 1 (UnswAu - Doweu 2565)

2sans ssHAUSHAL
146 Vvolume 14 Number 1 (January - June 2022)

Business Review

Abstract

The research objectives are to (1) study the meaning of MICE marketing, the MICE
marketing components (2) define the MICE marketing mix, and measure the success of the
Thai MICE industry. This research is a qualitative research which involved 21 MICE stakeholders
include the government, private sector, and education sectors, comprising 11 in-depth
interviews and 10 focused groups. Analysis of the data using information obtained from in-
depth interviews and focused group discussions. To prepare and analyze the information
through content analysis. The research results were found that the meaning of MICE marketing
is an activity that creates trading, business expansion by using the MICE industry as a marketing
platform. Generate revenue and income for the MICE organizer as well as the profit for the
area of organizing MICE activities. The components of the MICE market are 6 components. The
MICE marketing mix can be defined in 13 topics and the success measurement for Thai MICE
industry also defines to 6 topics which are Infrastructure & Accessibility, MICE Management
Standard, Country Ranking, Number of MICE Activities, Economic Impact, and Customer

Perceived Value.

Keywords : MICE Marketing, MICE Elements, MICE Marketing Mix, Measurement of success for
the MICE Industry
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