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Abstract

A study to develop a conceptual framework for creative business network
management of The Service of The Co-Operated Pharmacy in Thailand. This research gathers
documents from books, articles, journals and content research by literature review with
documentary research and various research works to develop variable factors of creative
business network management of The Service of The Co-Operated Pharmacy. This is an
important relationship between the organization and efforts that has been made to share
resources as a key mechanism of operation approach.

The results revealed that creative business network management is in the effective
management of inter-organizational business. It also creates a relationship of the
organizational level. Moreover, it is the cornerstone of dynamic capability and marketing
innovation capability in the effective of The Service of The Co-Operated Pharmacy
performance. This research summarizes and concludes a conceptual framework to creative
business network management of The Service of The Co-Operated Pharmacy and a guideline

for empirical research studies in the future.

Keywords : Creative business network management, The Service of The Co-Operated

Pharmacy, Resource Dependence
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Theory) 31ANHuLA38Y1855A7 Leonhard Euler LARALILIIAATBIAIINAINISLAT DU VBT
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Network Management Antecedent Factors)
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L3018 (Kim and Ko, 2014)

ArrddIutsalunisusulenanwal neTausssu (Ability to Adjust Cultural Identity)
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aﬁ”wmmL%aﬁuﬁLﬁyam'ammaﬂLﬂﬁauﬂmmimam%aﬂhaqaﬁa (Virginie, et al., 2016)

Naﬂ'1‘597'1Lﬁuﬁumaﬂ%"mm?gm}uamiu (The Service of The Co-Operated Pharmacy
Performance)

Han1IA L LIUN19A153U (Financial Performance) un1siasan1ssiiuauvatesnng
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(Ng, et al, 2017) wazaulausaulududuyu (Williamson, 2002)
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Tunsadiausnis isudosldléiintuluendets (Hsian-Ming and Hsin-Feng, 2019)
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Wnwen133 ed13n13ma1m (Marketing Communication Skit) a1suwaluladualdlunis
Annedoanssiuiuluadotieidnasldainraiganiud Ming, 2016) NIUAITIANITAIUNITAAA
(Cassi and Plunket, 2014) Lﬁ‘aiﬁﬁmiﬁiﬂ38Lﬁ'&Jafi"Umm”mmﬂ"ayjauazmmwumumimam
(Christina, 2019)

N15U3M5199119 (Channel Management) AsiindassnineesAnsetuvalulad (Thuong,
et al, 2017) lngosAnsansonulsmeiuiauazgUeuszuuseulatddanuasainlunisinsely
|08 (Brezink and Hisrich, 2014) fnauAsatilounisnain Shampy and Zillur, 2017)

Anun1mN13978 (Sales Potential) nstdnszulrunismamalulad (Suraksha, et al., 2016)
LLazﬂwLauaﬁmiﬁﬁ@mmvﬂ,ﬁﬁuﬂﬂaaﬁﬂﬁlﬁmmmﬁizﬁu‘h (Hsian-Ming and Hsin-Feng, 2019)

N1390N13LA3 8218530208198 5 19 TIAUAZAINAINITOATUUTANTIUNIIAGINVBLTIND
F1uv8EeI

a o

wigYrggIialiunumluauasasuinnssunIsaain n15lEn1sideus nswaan
AUTwAuduusiunTian1sIATeU1essia (Abubakar, et al, 2019) lagnnsuinmisveaniaiilig
msaiiualueseiedignisadaganisiauiu (Thuong, et al, 2017) 3nANUdURUSN15IANTS
wioUnggInvdNiusAunslduinnssunisnain (Hsian-Ming and Hsin-Feng, 2019)

dalaua (Proposition) 1: N153AN15IAT YT A8 19as1aTIA Nnwaldauinse
ANAINITOMULTANTIUNITAAINVDIFINIT UV I8 1YL TUDUGY

ANAUNUSTTNI19N5AANT5LATU855N0E1965196855A waTAUAINITATINATAYDY
g3naTIUVIYEN

MaansTansiaiatiegaia wasdAnnssusiudurilvantuneulunishaiuse wi
9aAnsTdANAF A oUsEANT A MBI83AnS (Hsian-Ming and Hsin-Feng, 2019) lagAduansnsa
BawaTn o5l nrmunismainidegnaiu WoviiliiAansdanislunisudsdudinelAn
ﬂawué’WL§QW§35a (Suraksha, et al., 2016)

daiaua (Proposition) 2: 1153AN15tAT 0 U85 A0 1983198534 TEnFnalTeuinee
AUATOLTINAINY BT TAT VB YUYUOUT L

AIUANANUS 52U INNNITIANITATAUITINDENAT19ETIA wazHan1TANTUNUYDIGIND
$ruvegn

mssaumingnslagldnsdanisadetiosshaftamnsafiuuszdnsain (Hsian-Ming and
Hsin-Feng, 2019) maﬂwwﬁLﬁmmmaqsﬁa‘luud‘ummamsﬁuﬁumumamiﬁu (Ng, et al., 2017)

wagran1saniununliliiuvesesing awnsainannisiuiauninanuduiusvesgnal Ay

lalumsasaguesgsialuszeven (Ugua Inside wazilsaud Weganval, 2562: 200 — 229)
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datdua (Proposition) 3 : 1153AN131AT0U18535A98819a519855A LENFNamaTauinsiona
113 IUN15V8§INTIUVIBYIYUTUDUGY

AUAUNUS SZNINAMUAIITABINATR LAZAUEIUITARTULIANTIUNITAAIN

ANugNsaldawale Fuiusiuanuaiutsasiuuinnssumsnain Tlunisunlatiymedia
\Juseuu (Brezink and Hisrich, 2014) Frgduindouariudidavenaietessiaiaulsiuiouly
ﬂw3LL°zJﬂ6iTuLLazﬂﬁiLﬂﬁauLLangﬂLLuumaﬂqiﬁamuamwLmﬁamaﬁmmm (Andre, et al., 2017)

dalaua (Proposition) 4 : AuENNTALTNATR TBNENan1LTsuInfanNEaINITaR 1Y
UTANTTUNITAA

ATIUAUNUTTININAMNANNTAAUUTANTINNITNAIN waswan1sanduuasgsiadu
SREE!

A0A19NNNTAAININLIINANEINITOAULTANTTUAISAATA FUTUS AUNTTANTUIIUY Y
29AN3 (Sorawit and Phaprukbaramee, 2016) lngAN@1LNTAAIULIANTIUNNNITAAIATDIDIANT
a$annuuanesliiunni Uose, et al, 2019) muLLmﬁmmqwﬁﬁqwm%’wsnm‘Lums’Lﬁm%’wsnns 11
A3 LLazﬁﬂwz‘LumsLﬁmﬂammsmamLLazmam'sm,ﬁumu‘uaqawﬁm (Yuan, et al,, 2016)

Jatdua (Proposition) 5 : A1UAUITAAIULTANTIUAITAAIN TONTNALTIVINADNANTT
AduNsressIAaIuYIg YN UgY

ATIUAUNUTTENTINAMUAINITATINGIN wazanIsaluauvasgsnaduiee)

ANAINITALTINGTRVOIDIANTAUVAYUNANITALLUIIUVOI09ANS (Hsian-Ming and Hsin-
Feng, Y., 2019) \Aendeaiunissraunsnenseulassasanedenn Wauihuraseauannsaly
nsudstuLagsan saiiuuTzezel (Li-Chang and Chao-Hung, 2010)
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§INAIUVIYL YN YU UG

ANANNUS T21I19N153ANT5LAT U185 720819851985 TAFINARBNANITANTUIIUYDS
geiafugen Tneinansznuresainuanansadiuuianssunisaaavinutimidudaud saeiiu

nsianisiadotiegsivegeaassdarlideya wazaugdaasinlugnsdoude
ALEsanuuIRnsIunseatndauduiusiun1sadusiuuesesans (Frances and Cynthia,
2019) lngn133nnI5iATotnggsnaTIAiuAILEaINITaA UL IANT TUN 1A ALUAN TN BN 19T IAA
fiflnnsudstugeatiuayumsiiduaugeesdns (Sulaiman and Shehnaz, 2019)

Jaiaua (Proposition) 7 : N133ANNSLATYIETINI0E AT IETIA LNTHANNTRUTIUIN
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AFuRug sEndansUszlivantunisalanaliduineuveu wazn1s3nn1sATetny
g3nead19a3eEIn SuvigeiYu

msUsaifiuaniunisaimdliuiusurasanedenvesnuiiiiniu swduieietiesdng
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sadmuleuigeesy AlaNNduiusAunTTanNsASe8ssA (Schmitt, et al., 2018)
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AUFUNUS 52171901 50U T UAINE 58 I909AN SUATN15TANI5LAT B Y18 IR A8 19
A319855A S YUY

nsdanisia3eviegsialuniudniavesssia (Eduard van and Ashby, 2019) 910013
wdatluanudsenineesans neliinnsasiansediggsiamenisuisiudeya (Honglei and Julie,
2019) suAotigssiannnisuistiulszaunisaliazauiderna (i and Emo, 2018)
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