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The Development of Acceptance Model of Financial Transactions Through
Mobile Application of Service Users of Large Commercial Banks in Thailand
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Abstract

This research aimed to study the influence of factors; quality of system and services,
perceived risk, perceived usefulness, acceptance of innovation affecting the acceptance of
financial transactions through mobile application of service users of large commercial banks
in Thailand and to develop the acceptance model of financial transactions through mobile
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application of service users of large commercial banks in Thailand with the mixed method
research. The research instrument was a questionnaire to collect data from customers of
Thailand’s large commercial banks in Bangkok and metropolitan areas amounting 450 persons
and in-depth interviews were drawn from key informants which comprise of bank executives
and experts who are relevant and specialized in mobile applications and information
technology. Using a nonprobability random sampling method (accidental sampling). The
Confirmatory Factor Analysis (CFA) and Structural Equation Modeling (SEM) used for data
analysis. Results showed that: Factors affecting the acceptance of financial transactions
through mobile application of service users of large commercial banks in Thailand through
descending order of importance were perceived usefulness, acceptance of innovation and
quality of system and services. Acceptance model of financial transactions through mobile
application of services users of large commercial banks in Thailand was consistent with

empirical data.

Keywords: Financial Transactions, Model Mobile Application, Perceived Usefulness,

Acceptance of Innovation
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