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Abstract

The purpose of this research was to study the factors affecting the environmentally
friendly purchasing behavior of students in Kasetsart University. Data were collected from
1,192 students by questionnaires. Statistical used for data analysis were percentage, mean,
standard deviation, and stepwise multiple regression analysis. The results revealed that the
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factors influencing environmentally friendly purchasing behavior of students in Kasetsart
University were environmental concern, social influence: society, university and friends, green
marketing: place, and green products knowledge which could jointly predict the
environmentally friendly purchasing behavior up to 27.9 percent at the .05 significance level.

And all of these variables have a positive influence environmentally friendly buying behavior.

Keywords: Environmentally friendly purchasing behavior, Green products knowledge, Green
marketing, Social influence, Environmental concern
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