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Abstract
The purposes of this research aim to mention three objectives. (1) to develop and
design a package that help to extened shelf life of a product. (2) to study the way Muslims

create a curry paste brand’s image. (3) to develop communication strategy plan to muslim
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customers. The primary providing information is four curry paste local enterprises that are
potential in Pattani. The instruments consist of interviews, small group discussions, and
guestionnairs. The study revealed that the packaging vacuum, sterile, and box set are
developed. There are Kaeng Som Curry, sour soup made of tamarind paste, Massaman Curry,
Green Curry, and Red Curry. Offical label is designed for exporting to Malaysia under the
cooperate label named “Re’ Kaa”. Moreover, group targets are clearer mentioned in
development plan strategies via various channels; 1. Youtube Re’Kaaa a Product research for
community 2. Line Official Account @rekaaa 3. Facebook Y1nAlevIgkaY 4. Television
Laetalartai program. Theses effect a well-known product and purchase decision making

easily.
Keywords : Packaging, Brand Image, Communication, Halal Food, Curry Paste
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