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Abstract

The objective of the study was to 1) examine the congruence between the empirical
data and a causal model of the factors affecting the implementation of SMEs in the Bangkok
Metropolitan Region; 2) study the direct, indirect, and total effects of the factors on the
implementation of SMEs in the Bangkok Metropolitan Region, and 3) develop a causal model
of the factors affecting the implementation of SMEs in the Bangkok Metropolitan Region. The
researcher used a guantitative research method in which a questionnaire was used for the
collection of the data. The validity of the instrument tested by Cronbach’s alpha = 0.953,
representing high reliability. Therefore, 250 sets of the questionnaire were used for collecting
the data from SME entrepreneurs in the Bangkok Metropolitan Region. Then, the data were
analyzed by using descriptive statistics, confirmatory factor analysis (CFA), and structural causal
relationship analysis. Additionally, the entrepreneur’s characteristics and marketing orientation
directly and positively affected the business performance. However, innovation, marketing
orientation, and the entrepreneur’s characteristics were useful to SMEs for creating a
competitive advantage in business groups in order to achieve long-term advantages of success

over competitors.

Keywords : Business performance, Innovation, Marketing orientation, The entrepreneur’s

characteristics
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AS1EVAILENIBIUITTUN (Corrected Item-Total Correlation : CITC)
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30-40 ¥ 96 38.40
41-50 U 89 35.60
1111731 50 U 42 16.80
SEAUNSANEN FnUs e RS 15 6.00
GG Useyay1es 148 59.20
Usyayln 84 33.60
aaniuTeyey1ln 3 1.20
918UBININT nd 57 94 37.60
510 U 82 32.80
1A 10 U 74 29.60
UseLAngsnag §503UIN"g 38 15.20
§35N199MAMNTTY 72 28.80
g3naMYENTTY 97 38.80
CEQRIRFISH 3 1.20
§3INIMTNWAT 24 9.60
Bu 16 6.40

HaN15AATITRFULUUENNS AT

HaNTIATIZIA DR TIA0UAIILADRAR DINAUNAUTENI UL 1ADIVDINTOULLIANN 1558
Audeyaidelsedng wui NANTTATIERANERRNRERURE Chisquare( z2) = 152,331, df = 48, p
=.000, CMIN/DF( j*/df )= 3.174, GFI=.909, CFI=.961, NFI=.954, AGFI=.852, RMR= .019, RMSEA=
093, PCLOSE=.000 Lmusﬁ’waaﬂzjﬁmmﬂamﬁuﬁu%gaL%qﬂiz%’ﬂﬁﬁizﬁuﬁaéﬁzg 05 wdlafinnsan

ANInsgIudIndnesAUsEnay (Standard Regression Weight) wazA1dn 1A Nl uwls (R® w50
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Squared Multiple Correlation) wui1 f1d nsgIudIndnasAUsenauiAagsemning 0.47-0.90 34l

1 ! = 0

AN 0.4 Mndade wazAdnsauiuwds (R daegsening 0.22-0.82 @adaanndi 0.2 9n

Jade uasBulumanamiuinsgiu usiiisssnuuudassduunalnguasAadnnageunnunaunay

AutnauginInsgulurwn e (9915747 3 ) Uoreskog and Sorbom, 1989)

A19197 3 ANERANASDUAIUNANNFUNUNMUTNIATFIUADU-AIUTULUUTIABS

adRTIAL e foydnuwal LA Al Aiild ulawa
(now) (189)
Chi-square 7 Ns. (p > .05) 000 171 Sig.
Relative Chi-square 7 /df Z/df < 3.174 1.212 HTY
3.00

Goodness of Fit Index GFl >.90 909 969 N
Comparative Fit Index CFl >95 961 997 B
Normal Fit Index NFI >.90 954 983 A
Adjusted Goodness of Fit AGFI >.90 852 938 WU
Index

Standardized Root RMR <05 019 013 WY

Mean square Residual

Root Mean Square Error of RMSEA <.08 093 029 N
Approximation

P-Value for Test of Close PCLOSE > .05 .000 895 ARY|
Fit

i : Schumacker, R. E., & Lomax, R. G. (2010). A beginners guide to structural equation
Modeling: 32-37

ey &‘:LSJ

vdniessiteyadwanlifouuuitasdiiianunaundufutoyaBasedng §idu3ald
virnsinswilnllasfinnsanadaiinisusu (Modification index) @ aluduneud Ussiiuaui
TWsunsunusilpsmsideulesauduiusssnindinaiaindou wuin nstinseiaiuduiudias
aunmuasiiadofiomadulssdniannosninsgiu nsmadeUALLAT Y LazMIANBNENARONANS
sunuvesgsiaiamiavuianatsuas i agon (SMEs) lungunnuazUSuama ssnmil 2 uas
151971 3-8 WANISNTINABUANAABANS NN UTEMIIUUUTIABYBINsBULLIART DL AT

Uszdnyd wudt wuudiaesdanunaunduiudeyaiislsedng (Model Fit) SAmaaeu Chi-square (
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y') = 47.268, df = 39, CMIN/DF (4*/df )= 1.212, p=.171, GFI=.969, CFI=.997, AGFI=.938,
NFI=.983, RMR= .013, RMSEA= .029, PCLOSE=.895 ﬁaﬁ?ﬁqagﬂiﬁﬁwLLuuaj’waaqanmﬂmqa%ﬁwaq
Fudsidavinadenanmsiniuiureigsiniamiasuiananuasauingen (SMEs) lungamnuay
JIuuna daruaenndesnaunduiudeyaifelssdng (Wagn 1Gvddnyun, 2556; Joreskog &

Sorbom, 1989; Kline, 1998; Hair et al. 2010; Schumacker & Lomax, 2010); {(Kline, 2015)

[mMO3| |[mO2| |MmoO1|

.39

[N ]

5

Chi-square ( *) = 47.268, df = 39, CMIN/DF ( ;*/df )= 1.212, p=.171, GFI=.969, CFI=.997,
AGFI=.938, NFI=.983, RMR= .013, RMSEA= .029, PCLOSE=.895
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M990 4 M5IATIgRANNFuNuSIdeannnaslade (o)

ANNduusvelade Estimate S.E. R CR. p

Market

<-—--  Entrepreneurial Orientation .826 054 682 13621
Orientation
Innovation <---  Entrepreneurial Orientation 239 084 909 2629 .009
Innovation <= Market Orientation 747 100 7.707 HEH
Business

<--- Market Qrientation 452 175 995 2530 011
Performance
Business

<= Innovation 423 178 2.252 024
Performance
Business

<-—--  Entrepreneurial Orientation 154 .057 2365 018
Performance
BP2 <= Business Performance .805 .648
BP1 <--—-  Business Performance 832 054 693  19.640 X
BP3 <--—  Business Performance .895 077 802  15.598 o
EO1 <---  Entrepreneurial Orientation .807 063 651 16202
EO2 <-—--  Entrepreneurial Orientation .885 784
EO3 < Entrepreneurial Orientation .869 056 755 18.210  ***
MO1 <--—-  Market Orientation 919 071 845 18.342 K
MO2 <---  Market Orientation .825 681
MO3 <--—-  Market Orientation .820 056 672 18.356 HHE
IN1 <--- Innovation .840 706
IN2 <---  Innovation .894 062 800 18.276 HEH
IN3 < Innovation 469 077 220 7.655 e

PNl R R (0100

NSNAFBUANNAFIY

Ve

nmsiAdEldnummunssunssumudusiusvesiladefidnueuldiaundunseunninly
T AsauRs U T T Sl Rl iuduaudiniug andurhnslinsziie
naaevauAgiunsifelngldadfinnaey t-test (CR) udafiansanan p-value Fsldimunliftssdu
05 Mamanuduiusvestadeusnasalasfadeviuneniodassiutiadonu sataioriinng
AinrgdiagrhnisUsaduadninassniedatenuiwdulssaniannesnsgulundousu

M15:97 5 wisuAuNanITIeIzRLansluiuIAduUsEansauanassInsgIu (coef) Yodusaz
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27 o W g voow oo W

HUNIANUEURUS (Path Model) mudaauufigiun1side nan1siwseinua CR. dsvsudvdAey

€

2

ApilA1 CR. 11nnd1 1.96 NnauuAgIuawalinan1sinsisvaduayuauuigiunnde snviagidgle
ATUINANINAFBUAIBNENAVDIA IS
A13197 5 HAN1TVNAFAUANNAFIUNTIVY
ar o Q‘
AuNAFIU dudszdnanlny CR. P wdana
ANDBYUNTFIU
(coef)
- - o 2 v =
duuAgIui 1 audnvasnslugusznaunisil
avEwasiansyaiun1snain 826 13621  **  gluauu
= = 9 2w =
AUNAFIUY 2 : Ananvusnduddisnaunisi .
aa W .239 2629 009 @uudauu
anSwasowinnysy *
a = ) 2w =
ANUATIUN 3 @ pauanwaznIsliugUIznauA1TL
dvnSnasenan1saniunuvessia 154 2365 018  avuauy
auuAgIud 4 nsyadunisnatnddnsnane
o XK Nt
UIRASSY q47 o AUUAYY
auNAgILn 5 Maiudunisnainiidninasiona
msaflunuvesgsie s SPLiedine ol T
guufgiIudl 6:udnnssudansnanonanis =
423 2252 024  #UUAYU

ALluaUeagsie

WUELNE *** p<.001

1Y
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Had 159 danndesiu Nilawan (2015) laAnwanuduiusvesradnvaznsduusznounising
saUusyAninmn1sAnluaIuYessia SMEs Imsmamsﬁﬂmwudmmé’wmwaqQ’Uizﬂaumiﬁ
avuduiusiBauindenanisiiiunuvesssia SMEs uazilunsadsesannudiiionslaTauiu
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- P ) & v PPN ' )
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Y o Y
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Iyduagvivadzuniauengreguslaa enndesiunanisfinwes Lin et al (2008) Audnvazvas
fusznoumsdmalumsuindetadoninjadunsiunisaaniliesdnsauisasuinsiadeuln
yosteyagnAuazgusty anusaduindeudoyavaiunsnaiadildfuaingndlunisisgmisadis
winnssusaznIzauANaunsatunsdeuinelueding
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#1817 (Lumpkin and Dess, 1996) safsynaafiinmiuazlonalunisdnnsiunsdidussia
maiéfmmL?fw?fqmmia%Léulum'ﬁﬁquﬁﬂmi (Mintzberg, 1973) @ulfigniufiu Basco et al,,
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5¥7I19MUIEU (Inter-functional Coordination)
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