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Abstract
The development of agricultural product markets often involves studying supply chains
and value chains to enhance the value of agricultural products. This research aims to examine
and analyze supply and value chains to investigate the approaches for the development of
durian markets in Buriram province. Data collection involved gathering basic data from digital
systems and conducting in-depth interviews with 15 growers from groups of durian growers.
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The research findings revealed 882 durian growers divided into two groups: producers and
producers-distributors. Both groups employ four marketing channels: digital platform
marketing (15 orchards, 100%), revenue-sharing marketing (5 orchards, 33.33%), market-sharing
marketing (5 orchards, 33.33%), and information-sharing marketing (3 orchards, 20%). The
downstream supply chain stands out for its diverse marketing channels, while the value chain
excels in establishing farmer networks and implementing shared marketing strategies that

connect consumers using digital technology and forward marketing.

Keywords : Buriram Durian, Supply Chain, Value Chain, Buriram Durian Market Development
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