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Abstract

This article aims to analyze the trade opportunities for Thai SMEs on the Cross Border E-
commerce or CBEC, especial Thai processed fruits that are continually popular in the Chinese
market. When analyzing Chinese consumer behavior, it was found that there is a greater tendency
to purchase products by CBEC. Selling via CBEC platforms has steps that are not as complicated
as normal trade. Therefore, it is a new channels for Thai SMEs in the fruit processing industry in
China marketplace. However, SMEs entrepreneurs have to explore about the sell process via CBEC
and is divided into 2 channels; 1) Bonded importing, in which inventory is stocked in bonded
warehouses, this method is suitable for trading in large quantities and low logistic cost 2) Direct
shipping from overseas merchants to customers which is commonly used for ordering products
in small guantities. In addition, SMEs Entrepreneurs have to study consumer behavior. Creating a

distinctive brand identity as well as selecting a CBEC platform that is suit for the product and

target group and develop quality of products and into a competitive advantage.

Keywords : Cross Border E-commerce, Processed Fruit, China, SMEs Entrepreneurs
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