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Abstract

Community enterprises have lacked of digital business skills, meanwhile customers prefer
to conduct any activities online. This is because most community enterprises lack of digital
business supporting factors—technologies, digital organisational and environment. The objectives
of this study were to study current business of food processing community enterprises in
Samutprakan province, to discover influence factors to digital business of community Enterprises
and to propose digital business development framework for community enterprises. The study
was qualitative research with three food processing community enterprises as cases study. There
were 17 key informants who were 3 committee members and 3-4 member of the enterprises.
Data were collected with in-depth interview, structure interview and observation, and analysed
with classification to theme. The study found that there were 2 enterprises sold products online
and all enterprises had content marketing through social media. They all had limited influence
factors to digital business, especially technology regarding TOE (Technology, organisation and
environment) framewaork. This study proposed the model of digital business development of
community enterprise which 4 components—*“0O” or organisation was focused on digital culture,

uEn

“B” was business model, or environment was associated with organisations that promote

digital economy and e-commerce academy and “T” or technology would be focused on e-

Commerce platforms, e-Payment and content marketing.

Keywords: Digital business, Influence Factors to Digital Business, TOE, Content marketing,

Community enterprise, Samutprakan Province
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