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Abstract

Technology disruption has significantly increased the complexity of business operations
nowadays. Many industries have integrated digital technologies into their businesses to gain a
competitive advantage. Digital technologies are crucial in supporting marketing strategies, such
as identifying customer needs, analyzing and integrating customer information to design
appropriate marketing strategies, and using the information for decision-making. These
technologies also promote customer retention, develop customer relationships, and provide
ease and convenience by offering new products and services to customers. Furthermore, digital
technologies also aid in designing marketing communication strategies, create content, identify
influencers suitable for specific customer groups, and develop niche or personalized marketing
as well. Additionally, these digital technologies enable increased customer engagement. The
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impactful digital technologies such as artificial intelligence (Al), big data, virtual reality (VR), the
Internet of Things (IoT), These tools empower organizations to gain a profound understanding of
their consumers, which is critical for sustaining a long-term presence in the business landscape.
Understanding consumer behavior and needs is the cornerstone of achieving organizational
sustainability. However, technological advancements also present challenges and potential
negative impacts on organizations, requiring deliberate management and strategic
implementation

Keywords : Marketing Strategy, Big Data, Artificial Intelligence (Al), Internet of Things (IoT), Virtual
Technology (VR)
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wmmﬂﬂuaummlm aﬂmﬂamﬁmﬂusﬂﬂm‘maﬂﬂﬂau,uummaqmiszjauﬂﬂ%ammuimaa Msuing
Ya351uA1fiin VR m"l,wﬂuaswmammmimumaumu,a annsafisgaandingulu fvaumu
Wualy mauaaumiuiaaimmmmwamuaummq VR mmimammimwuaﬂmimmmm nIzAu
aammsﬂmwuaﬂma (Uresh et al. 2024) amsuluamammiwawmmmsm VR mlm*dumasma
mqmsmamiumsmuﬂs ZAUN1SAIYBIgNAN Usmgmaﬂmumsmau’lﬂumwamemaums"[,usua 1381
Sudu LAz mmsaammmmaamq 9 aiwmmuu%immaﬂmiumimumqmaqmmiummiﬂ
Uen N U VR §98101507 9880ALUUNTIIRAIALUY Content ldaenndandusisyanadndag
(Personalized Content Marketing) (Jain. 2024) Tut13 Covid-19 szunaludl a.f. 2020 S
g VR ianldluafansnluaiu London Fashion Week ndsannlsaszuinudnnenisunduldnugaama
Tndlumsdaadunisnaindudreatantululdmiveuandngie (szoro & Almond, 2023)

6. WaunsuAumdalaidea (Social Media Search Engines)

Social Media Search Engines LﬁuLﬂéaﬂﬁaﬁﬁaaﬁum%’a;&aLLasz'q%'a;gaLaww&Q’ﬁ’umau@mmﬂ

o

loduailidy 1tu Facebook, Twitter, Instagram Tun1snszulrunisaumduazly addny (Keywords) 2@
&u 9 (Phrases) wawuitn (Hashtags) w3adafld (Usernames) Litedumdoyaluadeiinuaula (Clark
2024). Wsunsudumd sladvadaeliinnisaainaiuisand unseateyasinledoadiiovate
wnannasy LLaummiaﬂauﬂiamuaLLaumNa"LU‘LJsuaﬂsﬂmmmmwmaqms wiinlulndeasoulauazil
indeailadumlundazuennaiatueagudn LL@mﬂumsﬂummauaLawwwiul,l,awwammuuummu e
Tsunsudundeladea 1urdesdlefianusadumdsyavuadodisunanresufidnaiy awnsoldlunns
Aamdnansiisafuesdinsiiauuulanisi@eayai o1adun1siiiauiaingnd muugtinisldaudn
Fumasumudiiidseglunssua Aumdurgowgesifideidss wualiimanisnain visusiudnnsdmi
dudvianisliusnisvesesdinsild esdnslug q ifitedesesedinisfieautedamuniedaymsiig 9
yasgnimuudlwadadlsdoaiiiie eaglduilaiuieofutiymandineuiiagluifunssuala$alulan
ooulatl g3falu su1AnT gaRvvuds wiegsRailiudnmsBumediin Tuvaniienfundssdlodaninsg
AUMTBYAATY 9 Y0IAUYS LU HARSuTveIduYs ToRvsetaidavasdudiauuslaliuiu TusunsuAum
doludua mmsmumimaumummsﬂmmamﬂasmswwmmim 1u'sULLU°u5um AU Min JUN N
maUinle visuduidayavesiaiinaunusies (Bezani, 2024)
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lutlagduaudsumauladaaiinaduduauuinlagianiznguGen Z wazngu Millennial n1s
Fumdeyalulufsaiidedefidoyaiionizianzannilsunsudumiialate Google 3o Bing
(Mathur, 2024) TuunanufivesniednslusunsudumdelndeadisessUssmaldlimnufadiuindy
Tsunsuiialud a.e. 2024 wiazlusunsudumd oledoan19isidoffiunnaraduly (Clark, 2024;
Mentionlytics, 2024; Mathur, 2024) TnefisasBandselul

1. BuzzSumo ulusunsuduvntuasdliiiiufaneumudiuaifuniniian faelunsiinsedin
ABUMUALazd AUl T a §1mlaLauma%‘lﬁﬁumﬁﬂﬂé’ﬁﬂﬁw

2. Keyhole amsuuawwawuuumm:ammmmvmmmuaﬂ Pwarlid) vesdanlodos
(Sentiment Analysis) &4 vaususialiadladomils waz mmimamﬂssusmLsaqsnmaqaummamw
duivaanuidulssduyaasdiuuulansoulad uammuummmaa‘lmamammmﬂLquu Favinlaf
mﬂﬂimmsamiumaﬂiuLﬂaauﬂaamﬂﬁwnwu

3. BroadReader iuedasilslunsdnmudinuasylal hedomsfum waztaslidnnsnan
FuFBansnafuusudluAuan 9 @153 TIUTHALEN 9 nsaunuanuunseauaunueeulal
LLawaNuLﬂsamaﬂum@uuawaqmaWIGzJLszjaaLLwamWasuaﬂma Jenldnniseaieaiunsanfangy v
LQW’]uﬂa}I’UaQLLG]auﬂa}J‘U“uLLmauIG?JLGZJEJaLLwaG]WaﬁJ

1. Talkwalker 1iudnlusunsudumelnideaiivasliosdnsuifiinmsyadaususauuude
Toidua annsaviliidnianadugnifiaulatavgnduuiu idunguiitauiane Twitter u3o Facebook
Al ansnsansufedoyauasdld wu g e Asftaula was wnTesdotsuenlinsuiean keyword 1
gnisudsuulanseulall aﬁ’wmuﬁqmé’ﬁvﬁmwﬁaﬁuém (Engagement) ansae

5. Social Searcher ulusunsudumitannsafudeanion nseuaunlduuulanladeainds
lam&sgnyefanniigauulansaulay aouwudlamdndulida vielnadffinsusfinniiaelunanduy
usarledeaunanwesy (Nishananda Adityapadmavanch, 2565)

6. waus (Zanroo) 1u Tsunsudumdeleidoa anamsnsnaulve Zanroo e “uaul” av
mmmmmmmaauimmauawnui%m udvgnulivnuinisaunuivulanls@asi o smdensy
U112 wazudensiig 9 uaﬂmﬂuuawmaaﬂwmamaaawa&m 6 Wwiou WsunsuAumkauiingis
Ussranauuuiiud siliesdnsdmnsanudinaa e delusg q ulanladeauasannsadadule
wiafmuanagnsniseanlaad 195105 (Zanroo.ne, 2024; dfhvuimunIngmansuasinalulad
Wtn® (@), 2562)

mﬁﬂe 3

M1919% 1 aguaunang auaulRdAy Usleniuasitadgramsldnalulag

e AUNUIUBTAAUUR Usslawil CRCERR
ey
Internet of Things lassafitugiuseaulani WA uazaIN Ll HanAauiasnlan 910 IKEA
(IoT) \Woulosgunsaluasdevowing  Usedvnmwesgunsaline  Xiaomi [unaeslvlsaaday
9 wuwmeluladaseaumnd 9 wazaieszuunm Badring wul@esnI23 1h$alu
wazwwuges wu aunsulay sewivgunsal Uudaaiey

wazgUnsalenuladaaios
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nansznudsauvaunaluladfdvanagsna
fawdrunalulagfdvassfinnudidgsennudnisvesgsislugadagdu lumansatudy
weluladidvianiinansenunvauliiissiawiuiu enfiagiedu

1. pudsasnumnulasndenialaiues (Cybersecurity Risks) nstdimaluladnaviaiinanudes
sonsiivavestoyaiiasosdniuazuosgninduiliosdnadetodesuinuniidoio vesodng
fiae uaﬂmmfus‘]’qéfaqLﬁﬂﬁﬁl‘ﬁﬂ'ﬂﬂluﬂﬁsﬁisuuﬁu (Verizon business, 2024; National Institute of
Standard and Technology (NIST). 2025)

2. mlganglumsandiunukasnisuisesng msiwalulagidvatiunlilueadnsdeanistu
awuisuduiigilidegdufusiouag sewuad Aflneusuyaanslunmswieumieslunisldinalulad
suddasadiugiusn 4 dreddlunssessumalladlmidnsg usnantuseinsdaialisigss
9 maenszaznandy Alddralunisdmangenuas Adigesnen Wudu (Chen et al, 2023)

3. msftanmeluladinniull lupdiesdnsianinaluladanoauasdadulanuiiuugi 919
ludn13vnAuAnas9asIA AMNANTYIWRIIER BeAnsArTiinsaTan aunalunsldinalulad
vanantiy msfianmealuladluynnszuaunisiianudesegann TnsemedessuuiAnauindes
sgilvinssuiuenuvgassinldanunsoaniunsdelulsd suninagldnsdenuasissuuiu Bessuy
TadoswndreliAnarundemenasdelonanisgifivegawn (Marr, 2023)
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msfuifofugudsdunelm q iesnyidudmanmsaaialy (Tirole, 2023)
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Aunseatayadiuyana (Personal Data Protection Act BE. 2562 (2019)) fivinlviszusayanaldlsidnes
Humamsavizannedon suilufsiisyadiuyanaiifianuasiBondeu 1y Jawd arufinis feyaguamn
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A3 “mﬁamswgﬁﬂuazé’mu, 2562)
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AuARvNay nTanazsuaNduius vseudnsenuanda/dduinisvesasanstu q Snrald (Kesavaraj
& Shabanabi, 2024).

unasy
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Aaupuaunsalnald waluladadviagaliosdnsvigsioangndursaansyanalalaadumianugey
YpeanAuAaynau sddnsdanunTanavaussnuiisnelabiungndtudaznauliidueg1ad walulad
Aviadetigliinnsnanaisnnuduiusifduanm Snwgiugnd Aumkuiliunanismaialuauien
wazfsanunsafunnagudnisdeaisnienisnaialdodnadiuszdvBam awnsatsesdinslunisdumay
wgLeuwesignlavesngugniusaznguvianisaianeumusinng q ilefgaanuaulavesgninvesay
18 ﬁqﬁuaqﬁﬂﬁﬁwL‘ﬁluﬁaqL'%&Jui?'LLaz&Jau%“uLmﬂiuiaﬁﬁ%ﬁaimj q vl dlugsAaielinsuian
wAnssy 3893ad9 9 vearjuilaafiudsuluaasniian aluladsng o wanilasragldeadnsanse
wisdunazeglugnanvnssuldogadaiy

athalsiouiluvasimaluladdielviesdnsfudszans muazadedelfiuioumsmsutstundn
Tumemssfutuweluladidviafanunsadmansenunisaunsabivnasdnsliiduiu mslénalulagida
Fesflamszdnssisluduanudesienisiinatoyavetasdnsuazdoyavaigndidiy nsilnaves
Foyarhundearuidendonazamnuindefovesssdns msldinaluladfdnaldiRuasuiudugs I
At glunsaiinlassaieiiugiu adisednu msswangariuaseing 4 luuesdnsinasiann
waluladinniAuluidiessuuiarmnudadosgyilinisiidunugauzinliausaduiunuseldinly
deloniavnagshaldivuiy lususfimaluladfdviatasinlvigassalumsidigenaunssuveasifass q
aunsousnenanluginssmdldie vildnsudeilugramnssudusuusaniu sifadessuiuay
Tviwernsiuandulunsinuduntnaiaviaiudauidmataliundy esdnsdesujoiniu

¥ £

wszswdnafAduasedayadiuyanailannsavinlvissydinuyanald lithesdudeyaniemsmadon
sulUfsiayadiuyaraiiinuasdondeu fresrnirdeyadiuyanaitlnassdnsiossulnehanaus
o uwarinemsUnasesiay wavluvaty q ssdnsiianmatulaBunniuluoneasissyaunisalilid
TWugnAdsanunsauinlugmuaiifauniouwsiudnsidndevielduinisuesesdnstdu 1 1ae qavine
walulaBidueiesflofiiuszansnmaurlurasiRertufausaldineud ssdnsldituiy dufuodng

sasiarsanseusulunisiwealulagidvauildegsaunauazdadinuseunaulumsldnalulagdn
A3



302 Volume 17 Number 1 (January - June 2025) Business Administration and Management Journal Review

Un 17 adun 1 (uns1Au - Dnuieu 2568) %I 21seNsUSHISSSAAazMSIaMSUSHAL

UTIUIYNTY

nsuimugIRanSAn. (2567). usdlainen-galiiog gshad-neudsy Wulameidos aulnedodudnin
unannosy -noulisy A1 67%. https://shorturl.asia/N7ED)

nIgnTNEITaINowEswganazday. (2562). wzTndRdunsestayadiuunng ne. 2562 @euald
Jaduidletudl 28 NQUAAN 2562). T977VTUUNY), 136(pouil 69n), 52-95.
https://shorturl.asia/NYzQt

Tafing au. awwan. (2561). N159enuvUnIsSeukuIATHE. Mmadvivaluladuaydeansnisinu
AMSATATANS INIBINSAUNINIFY.

Iga5551 Al (2566). winnssumsianisdiusausiubedenueoulaviisuanonanndum.

FiveninudUSygruvdudio, yuiansaluniing ds]. https:/shorturl.asia/H8alk

assaumud Wsanidudl. (2562). awgnsisvasusTnniiduasion ssusiamiusuiuasniiuiils

Fodurreaulalindeusidomsoing nsalfng Shopee. [neninuduSuyaumdadin,
UIngavuiingl. https://shorturl asia/jwGuH

fnfnisa Ussnauna (2565). Msuivisinmsaninnndeunisisouimeluladddviaifledaaiumsianis

L%'auiiu%am’mﬂﬂmﬁﬂ. ﬁ;ﬂ’]ﬁmfﬁ’]i 16(1), 53-66. https://shorturl.asia/bcaMm

driinaunuensunsavafeirsugRalasdinuuiend (aev.). (2567). waa1529lA59n13 Thailand
Digital Outlook Uszi11 2567. [Facebook]. https://shorturl.asia/VRIEY

drdnnuinugsnssundidnnsedngd. ). Jyarvsedslunislivinisveaninds.
https://shorturl.asia/O4Eoqg

dnauitaun3guIaRaTa (@Fmsumun). (2562). 56 AN vesTindnain.
https://shorturl.asia/sNB8y

drdnauimuingmaniuazmaluladunsnn® (@), (2562). uuzi 82069903075 Social Search
Engine. https://shorturl.asia/ZmtBC

85507 paudty. @.U.U). walafwagnatluwuu Netflix. dAinauimuiasesiafivia (eadnis
UWW). https://shorturl.asia/wYSs9i

olswn nelndund. (2563). Fauvenemguisaunisseusunstinalulad (UTAUT2) fueawsalald
in3aaldlinyssnm intermet of things Tungugeey. uminandusssumant.

Advanced Info Services. (n.d.). Hutchison ports Thailand-The world’s leading port network
gnNFEAUNNTgUaWIgvEIn 38 5G. https://shorturl.asia/IRrxQ

Atour, T. (2024). Big data: the new gold mine for supermarkets. In applications of new
technology in operations and supply chain management. (pp. 98-106). Scientific.

Bezani, A. (2024). 10 Best social media search engines & suide for marketers. Mentionlytics.
https://shorturl.asia/cqWe5

Bilyk, M., Moroz, O., & Kyshchyk, D. (2024). Possibilities and prospects of using AR and VR in the
marketing activities of business structures. Economic Space, (194), 114-119.
https://doi.org/10.30838/ep.194.114-119

Burdea, G. C., & Coiffet, P. (2003). Virtural Reality Technology (2™ ed.). Willey-IEEE Press.



R 17 aUUR 1 (unsA - Dowieu 2568) 2NsensuUsSmsssMmilazms3omsusiaAd
Volume 17 Number 1 (January - June 2025) Business Administration and Management Journal Review 303

Chen, Y., Xu, S., Lyulyov, O., & Pimonenko, T. (2023). China's digital economy development:
incentives and challenges. Technological and Economic Development of Economy,
29(2), 518-538. https://doi.org/10.3846/tede.2022.18018

Clark, D. (2024). 7 Best Social Media Search engines for marketers in 2025. Socialchamp
https://shorturl.asia/rAMPD

Digital Economy Promotion Agency, and Frost and Sullivan. (n.d.). Thailand Digital Technology
Foresight 2035. https://shorturl.asia/XSNGZ

Gujarathi, S., Mane, T., Dasharath, M., & Garkhe. (2024). Role of augmented reality and virtual
reality (AR/VR) in customer engagement. Shodhkash Journal of Visual and Performing
Arts, 5(6). https://shorturl.asia/X5W7e

Iszoro, E., & Almond, K. (2023). Virtual reality as a new means of communication: a case study
analysis of fashion brand, accidentally cutting. Fashion, Style & Popular Culture, 10(3),
311-329. https://doi.org/10.1386/fspc_00173 1

Ittipat levattarangku (2565). f)iﬁJﬂf)‘zwm??/a\? KFC Uae Pizza Hut Tuiu wenaiiusn 1,000 a197 Us
lahitumy (e WUHLJG) L‘i/i?iJu https://shorturl.asia/L91Fd

Jain, M. K. (2024). Immersive decision-making : A quantitiative anlysis of metaverse applications
in tourism marketing. International Journal of Scientific Research in Computer Science,
Engineering and Information Tecgnology, 10(5), 580-589. https://shorturl.asia/vuZyd

Kasikorn Bank. (n.d.). Big Data fiaazls ihunldUsslamidueylslaing. K ATALYST.
https://shorturl.asia/ZOuUl

Kesavaraj, G., & Shabanabi, G. K. (2024). Chapter 2 Achieving better customer experience by
harmonizing automation and human touch (pp. 19-38). In Nair, A. J., Manohar, S..& Mittal,
A. (Eds). Balancing Automation and Human Interaction in Modern Marketing. G Global.
https://shorturl.asia/mwBLn

Magd, H. J., & Jonathan, H. (2022). Digitalization- an emerging business trend for sustainable
tansformation of SMEs sectors: a proposed model for survival and sustainability in
uncertainties. Global Business and Management Research : An Interanational Journal,
14(2s), 51-65. https://shorturl.asia/9zwas

Marr, B. (2023). The 15 Biggest risks of artificial intellicence. https://shorturl.asia/ugQy9

Mathur, D. (2024). 15 Best Social Media Search Engines in 2024. Social Walls:
https://shorturl.asia/39vOH

Mehta, P. (2024). Tech horizons: Bridging disciplines in the era of emerging technologies.
[terative International Publishers.

Mentionlytics. (2024). 10 Best soical media search engines & guide for marketers.
https://shorturl.asia/cqWs5

Mukhopadhyay, S., Singh, R., & Jain, T. (2024). Developing big data enabled marketing 4.0
framework. International Journal of Information Management Data Insights, 4(1), 1-11.



Un 17 adun 1 (uns1Au - Dnuieu 2568) 21seNsUSHISSSAAazMSIaMSUSHAL
304 Volume 17 Number 1 (January - June 2025) Business Administration and Management Journal Review

AFUEUSKISSSAD
FACULTY OF BUSINESS ADMINISTRATION

https://shorturl.asia/Tp8Px

National Institute of Standard and Technology (NIST). (2025). Ransomware Risk Management:
CSF 2.0 Community Profile | Draft NIST IR 8374r1 Available for Comment.
https://vwww.nist.gov/cyberframework

Nishananda Adityapadmavanch. (2023). Hootsuite \p3asdlofiagaednns social media AT,
Social. https://shorturl.asia/gl09¢

Official Emblem of Royal Command. (2019.). Personal Data Protection Act B.E. 2562,
Govermnment Gazette, (136), 1-39. https://shorturl.asia/rlleH

Ran, L., Zhang, Q., Li, X. (2024). Can digital technology innovation contribute to firms’ market
value?. PLoS ONE, 19(9), e0309993. https://shorturl.asia/éHsgK

SCB TechX. (2023). vianuidnded Yaldevas Big Data Uarfin0d195374. https://shorturl.asia/9SLYW

Shah, S., Peristeras, V., & Magnisalis, |. {2021). Government big data ecosystem : definitons, types
of data, actors, and roles and the impact in public administration. ACM Joumnal of Data
and Information Quality, 13(2), 1-25. https://shorturl.asia/mMaqa7

Sheena, S., Sudheer Muhammed, K. M., Ramachandran, K. K., Hasbullah, Anute, N. N., &
Muralidhar, L. B. (2023). Augmented and virtual reality (AR/VR) in marketing: developing
immersive client experiences to increase engsagement. The 10th IEEE Uttar Pradesh
Section International Conference on Electrical and Computer Engineering (pp. 1759-
1764). UPCON. https://shorturl.asia/k7iBO

Sherman, W. R., & Craig, A. B. (2018). Understanding virtual reality: Interface, application, and
design (2" ed.). Morgan Kaufmann Publishers.

Stalmachova K., Chinoracky R., & Strenitzerova, M. (2022). Changes in business models caused by
digital transformation and the COVID-19 pandemic and possibilities of their
measurement: case study. Sustainability, 14(1), 10-26. https://shorturl.asia/Ftj1lb

The International Telecommunications Union (ITU). (2016). Harnessing the Internet of Things for
Global Development. https://shorturl.asia/wpPeO

Time Consulting. (2567). Digital Disruption Aeegls deansznueeilswogsna?.
https://shorturl.asia/V3ulLo

Tirole, J. (2023). Competition and the industrial challenge for the digital age. The Annual Review
of Economics, 15, 573-605. https://shorturl.asia/2iD9z

Verizon business. (2024). 2024 Data breach investigations report. https:.//shorturl.asia/zANx8

Whitmore, A, Asarwal, A,, & Xu, L. D. (2014). The internet of things- a survey topics and trends.
Information System Frontier, 17, 261-274. https://shorturl.asia/F03s2

WISESIGHT, (2565). Big Data fAsesls? Usslewillazdiee1msly Big Data luyum1eq.
https://shorturl.asia/fMLXP

WISESIGHT. (2565). Al Marketing Aoaels? uasmsuszendlalugsiadioinsisieysuulanlodes.
https://shorturl.asia/jfOFE



R 17 aUUR 1 (unsA - Dowieu 2568) 2NseNsuUSMISssiAlazMsIamsuSHAL
Volume 17 Number 1 (January - June 2025) Business Administration and Management Journal Review 305

AUEUSKISSSAD
FACULTY OF BUSINESS ADMINISTRATION

https://doi.org/10.30838/EP.194.114-119
Yufeng Chen, J. X. (2023, March). Digital transformation and firm cost stickiness: evidence from

China. Finance Research Letters, (52). https://shorturl.asia/wi31C
Zanroo, Inc. (2024.). Zanroo is a Data Technology company. https://enterprise.zanroo.com



