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ABSTRACT
The objectives of this research were: 1. To analyze the consistency with
empirical data of the hypothetical model of the relationship between competitive
strategies. marketing mix and service quality influencing on increasing the quality

and efficiency of service provision. 2. To study the factors that directly and
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indirectly influence the quality and efficiency of service provision. The sample

group used in this research The researcher has considered the sample size that is

suitable for data analysis. By using statistical techniques, Structural Equation

Modeling (SEM), which the researcher used to determine the sample group

according to the rule of thumb, obtained a sample size of 380 samples.

The results of the study showed that the competitive strategy has a

positive influence on service quality The marketing mix has a positive influence on

performance. Service quality has a positive influence on efficiency. Competitive

strategies have a positive influence on performance. and the marketing mix had a

positive influence on service quality.

Keywords: Competitive Strategy; Service Quality
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