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ABSTRACT

This mixed method research aims to study the marketing elements, definitions and the
essence of marketing elements, and marketing orientations of the minimal clothing business on
online store “alittles.s” for generation Y women. The marketing components study was based
on 35 observable variables which derived from documentary research. The observable
variables were applied into a form of questionnaire to survey samplings size of 500 persons
and to analysis by Exploratory Factor Analysis (EFA) statistical method. The marketing
components are decreased to 8 components which can describe 79.741 percentage of
marketing success for the minimal clothing business on online store “alittles.s” for generation Y
women as follows; (1) Attributional online clothing store, (2) Lifestyle online clothing store, (3)
Identity online clothing store, (4) Tangible online clothing store, (5) Talent online clothing store,
(6) Leverage online clothing store, (7) Easy to access online clothing store, and (8) Super
minimal online clothing store. After brainstorming method, the marketing team can create the

marketing approaching the customer to feel as friends dress for friends “ALITTLES”.

Keyword: Marketing Guidelines; Minimal Clothing Business; Online Store; Online Store “alittles.s”;

Mixed Method Research
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