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ABSTRACT
The objectives of this research: 1) to study the direct influence indirect influence and overall

influence 2) to analyze the causal relationship of factors influencing the Loyalty group business food
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and beverage in Thailand 3) to develop a structural equation model of variables influencing the
Loyalty group business food and beverage in Thailand

This research is a mixed research. The quantitative research used the method to determine
the sample size according to the criteria of Hare et al. from the population of 1,435, which the sample
group consisted of 300 entrepreneurs. and qualitative research. A random sampling method was
used for 15 participants, including Loyalty group business food and beverage in Thailand and
marketing. The instrument used for data collection was a questionnaire. The statistics used in this
research were percentage, mean, standard deviation and structural equation model analysis by Semi-
Structural Equation Modeling (SEM)

Major findings: (1) social responsibility service quality confidence and satisfaction Directly
and indirectly influence the loyalty of food and beverage business groups in Thailand the model
coherence index (X2/df=0.53, RMSEA=0.00, GFI=0.99, AGFI=0.97, RMR=0.00, SRMR=0.00,
NFI=0.99, CFI=1.00. (2) factors affecting the loyalty of food and beverage business groups in
Thailand were social responsibility. service quality confidence and satisfaction and (3) the fidelity

of the model. Food and beverage business group There is a mutual link with social responsibility.

service quality confidence and satisfaction

Keywords: Causal Relationship; Loyalty; group business food and beverage
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