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ABSTRACT

The purposes of this research were 1) Demographic factors affecting housing
estate purchase decisions of Generation Y in Bangkok, 2) Facebook media exposure
behavior of Generation Y in Bangkok, 3) Housing estate purchase decisions of
Generation Y in Bangkok, 4) Facebook media exposure behavior affecting housing estate
purchase decisions of Generation Y in Bangkok. Data was collected from a total sample
of 172 respondents using an online questionnaire as a tool for data collection. The
collected data was analyzed for statistical values according to the research objectives
using the SPSS software package.

The research results show that in terms of Facebook media consumption behavior,
the top priority is the purpose of consuming Facebook media. The majority of the sample
give importance to the purpose of consuming media according to their preferences and
interests. And in terms of the decision to purchase a housing estate, the top priority is the
perception of need. Among the sample group, the majority give importance to the
perception of need, starting from searching for the desired information through the

platforms of interest, and give varying degrees of importance.

Keywords: Media Exposure Behavior; Facebook; Purchase Decision; Housing Estate;
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