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Abstract

The purpose of a case study of the increasing of the producing of medium and small size
Hotel and restaurant conduct is to analyze concerning to the factors that there is influence to
the result of medium and small size hotel and restaurant conduct. Furthermore, the conduct of
medium and small size hotel and restaurant should be tested by following the relatively structure
that effective influence to both of business. And also this a case study concerning to indirect
and direct influence that effect to the factors of medium and small size hotel and restaurant. The
researcher has been using the method of multi stage sampling by choosing 400 peoples from
southern of Thailand who have been working as business of medium and small size hotel and
restaurant for being samples of case study. When the researcher receive the questionary form
about 398 documents (the percentage of response rate is about 99%), the researcher is going
to analyze according to structural equation modeling.

The result of this case study has showed that the model of serviceable quality and
the standard of medium and small size hotel and restaurant focus on how to hold the
marketing by garthering with information technology that impact to the community. The model
of these kind of business have related with evidential information. There are 6 indexical
relation such as, x°/df=1.161 GFI=0.990 AGFI=0.970 CFI=0.940 RMSEA=0.013 SRMR=0.015

The focusing of serviceable quality and marketing of hotel and restaurant have positive
conduct as well as the standard of hotel and restaurant have directly positive influence with the
marketing. Information technology and marketing have directly positive influence with serviceable
quality. The standard of hotel and restaurant have directly positive influence with community
relationship as well as have directly positive influence with marketing that relate to researchable
hypothesis. Furthermore, the result of the producing of the conduct has received indirect
influence with information technology. And also the standard of hotel and restaurant have

indirect influence with serviceable quality.

keyword : Increasing Operation Model Hotels Business and Resturant medium and small size
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