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Abstract

The objectives of this research are to: 1) study the personal branding factors of male cosplayers
in terms of physical appearance and personality; 2) examine the use of social media that contributes to
personal branding; 3) investigate the factors of knowledge and skills related to personal branding; and
4) explore the purchase decision-making process of female fans toward the products of male cosplayers.
The study employs a qualitative research methodology, utilizing in-depth interviews with 10 key
informants, categorized into five male cosplayers and five female fans. Data were collected in October
2025. The research’s conceptual framework integrates Aaker’s (1997) Brand Personality, del Blanco’s
(2010) Personal Branding, and Schawbel’s (2011) Personal Branding Process, alongside Nicosia’s (1966)
Consumer Behavior Model.

The findings reveal that the personal branding of male cosplayers emerges from the synergy of
three primary dimensions: physical appearance and personality, social media usage, and knowledge and

skills. While physical appearance facilitates initial awareness, personality traits—such as friendliness and
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showing respect to fans—play a crucial role in fostering long-term engagement and trust. Social media
platforms, including Facebook, TikTok, and Instagram, serve as vital spaces for communication and
facilitating interaction with fans.

When analyzed through the Nicosia Model, the results show that awareness via social media
leads to the formation of attitudes and information evaluation. "Trust," developed through consistent
interaction, is a key variable driving purchase decisions. Notably, the decision-making of female fans is
primarily driven by emotional motivations rather than rational considerations. Furthermore, after following
a cosplayer for a certain period, fans begin to place higher value on the cosplayer’s originality, perceiving

them as artists rather than mere character imitators.
Keywords: Personal Branding, Male Cosplayer, Female Fan, Purchase Decision
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