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ABSTRACT

Vol. 14, No.1, January - June 2015

The purpose of this research are to find out the service marketing strategy

model of long stay business for the aging people in Thailand. This research combined

both qualitative research and quantitative research. The data were collected using

guestionnaire, in-depth interview and focus group. The structural equation modeling:

SEM was employed to test the research hypothesis. The results showed the factors

influencing the achievement of the long stay business for the aging in Thailand both

Thais and foreigners. These factors include service marketing strategies factors, cultural

and social factors, and the psychological factors. The most important element for

the aging Thais is the psychological factors, while the most important element for

the aging foreigners is the service marketing strategies which have a direct effect on

both psychological factors and achievement of long stay business for the aging people.

All factors are of good fit with empirical data in both model.

Keywords: The Service Marketing Strategy, Long Stay Business, The Aging
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M15197 1 AduUsEAnsUesiuUsuruasgsianine duuuiinsseve dmsuggeenglulsenalne
dmiugasengyilng

AuUsHa Phycho Achieve
fuusivg TE IE DE TE IE DE
SMS 0.14* - 0.14% 0.22%* 0.12* 0.10**
(0.07) - (0.07) (0.07) (0.06) (0.01)
CulSo 0.81** - 0.81** 0.66** 0.66** -
(0.08) - (0.08) (0.07) (0.07) -
Phycho - - - 0.82** - 0.82**
- - - (0.06) - (0.06)
Fuus PD Pri Ch IMC PeoP  Proc Phy PDvt CRM
ﬂ’]’]m‘ﬁlﬂﬂ (RZ) 52 .46 .59 .70 46 .53 .55 .63 .61
fauus Fam  Ref So Cul  SubC
audies (R) 56 46 35 46 48
Fuus Mot  Per Att Img Sat Rel Ext Mem  WOM
ﬂ’]’]m‘ﬁlﬂﬂ (RZ) .70 .58 46 .60 61 .58 .53 ar 43
AUNTSIATIAS AIUUS SMS CulSo Phycho Achieve
Aaniies (R) 0.87 0.82
FaUsurs Phycho Achieve SMS CulSo
Phycho 1.03
Achieve 0.95 1.07
SMS 0.82 0.79 1.00
CulSo 0.94 0.87 0.82 1.00

wuewn: Mluiudu vunefa ﬁhmmﬂmmmﬁaummgm DE = 8v5nan1ense IE = 8vdwan1edeu TE = Nasiudnsna
SMS-nagnsn1snaInu3ng, CulSo-Uadermuimusssuuazdany, Phycho-Uadesmdsnine, Achieve-waﬁquéqiﬁa,
PD-nANANT, Pri-snan, Ch-geamen1ssnsmung, IMC-nsdeansnisnann, Peo-yAaINg, Proc-Nsguiunsusnig,
Phy-AaLIA&0LMINIBATH, PDVt-UsednEninuazaninm, CRM-N15UsmMIanuduiusiugnan, Fa-aseunss,
Ref-Nguenads, So-tuanu, Cul-Sausssy, Sub-TaiussIugey, Mo-us334la, Per-m3sul, Att-virua,
Img-nanualiia, Sat-auitanels, Relaruideshy, Ext-n588u3nsiasy, Mem-nsiuaundn, WoM-nsuuzth
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seu 0.01 uardadeduinusssunarden Tnedounn  Wnedlvuindviwawiiv 0.08 Iaelideddyneatian
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uagHadUgVETIRAlATUANENALTIUINNInTIINTade
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afAnszau 0.01 waz 0.05 auaduazlasudnina
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AaudsHa Phycho Achieve
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SMS 0.48** - 0.48** 0.82** 0.08* 0.74**
(0.08) - (0.08) (0.03) (0.02) (0.01)
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fauus PD Pri Ch IMC PeoP  Proc Phy PDvt CRM
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