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Factors Affecting on Innovativeness of Hotel Business: A Case

Study of Andaman Cluster in Southern Thailand
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ABSTRACT

The purpose of this study was to verify the effect of market orientation, learning orientation,
and entrepreneurial orientation on innovativeness of hotel businesses in Andaman cluster
in southern Thailand. A questionnaire was an instrument for collecting data from samples
that were selected by proportionate stratified random sampling. The statistics used for
analyzing the data were multiple correlation analysis and multiple regression analysis. The
result showed that market orientation contained the most positive influence on
organizational innovativeness followed by entrepreneurial orientation and learning

orientation.
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dnlngifugsialsusuiidlutmingiin $ovax
66.40) ulsaususziv 3 mamm?‘iqm (Souay 23.10)
fintinauuszdn 51-200 au (Foway 40.40) 10ugsia
Tseusuiifiviosinaunnnin 100 vies (Fewas 48.60) i
;nJLLUUﬂﬂi%ﬂ&gnﬁﬁﬁﬁliugﬂLLUUU%‘EFW?W%T@ (Souay
63.90)

PnmMsieneianeds aduidonuunnigiu
yasfulsiiierteaiun1side wui gafalsusulu
maldvasUsemelnediauausanauinnssuedAns
sefuann (Anedewindu 3.77 Sdudssuuinnsgu
Wiy 0.598) Sinvsyaifunaiaseduunn (Aade
winifu 4.02 Tdmudeauusnasgiusintu 0.410) finnsg
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Jatfunisoudseduan (Anadeinfu 4.04 fdu
\Jeauunnsgusingu 0.409) uagiinsjaiiuaiiy
\Wugusznounsseduiiunans (Aadewiniu 3.01 &
dndoauuinassusiniu 0.764)
dleneaeuanuduiiudsenineninuaunsonis

[V '

UIRNTIUAUAILUIDATE WU AANAUNUTIENIN
Anuassasuianssufuiudsdasenndaiiaie
71 0.850 Afuddymeadndisyiu 0.01 i S
nanldmuduiusvessuushifedudeliindgm
AMETILEURTY (Multicollinearity) (Kline, 2010) lny
fiswandon famsnedi 2

A13197 2: HANITIATIBYIARA ArduTsuLINTEIN AanduTus YIRS

Ande  sdvvesledy  dawdeauu AEVAUNUS
UINTFIU 1 2 3 4
1. AuaEansaneuinns sy 3.77 SEAULN 598 1.000
2. M33jaiunan 4.02 FEAULN 410 563*  1.000
3. masatiunsiseud 4.04 SEAULN 409 5107 671 1.000
4. mayjaduariduisznounis 301 syAudiunan 764 462 409% 357 1,000

**0<0.01

HaN1TIATIZINITaRneENAN WUl Jadenns
HOTUAR1A THANNATINANIIUINABANUAINITANS
WINNTTUYRITINALTIUNINTR InedduUsednsns

'
o w aa

0ANENINIFIUWNAY 0.322 agrildudAgynisadian
53iu 0.05 Fudulumwauuigiude H 1 Tusuzd
Uadunisyaduanuduiusenauns fuaniemsiia
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[
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0.259 Fadulunuaunigiude H 3 drutladonis
HUTUNIIFEUS HNaN19NSITiANIaUINABAINENA
nuinnssuvesgsalsnsuosiian lnefidudsyans
N5OAN0EUINTFIUWINAY 0.202 agralitfdiAyng
adffisedu 0.05 Faudulunwauufsde H 2 F1e19
namlilumsidundvensuanuigiui 3 4o Tl
Measduanansive fansad 3
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A5199 3: HaNITAATIERENUSEEVD ARV IILUINTNaRDAINEINNTANINUTANTTY

Unstandardized Coefficients Standardized
Coefficients t p-value
B Std. Erro Beta
A 081 486 166 868
miﬂ,juﬁummm .469 152 322 3.085 .003
msyfaiunsseul 296 149 202 1.984 050
nsgatiuenuduiiszneunis 202 065 259 3.123 002

FValue = 23.957 p=0000 R =.404 Adj.R = .387

[

Toganunsasdsuduaunisiasail

Innovativeness = .322 Market Orientation + .202 Learning Orientation + .259 Entrepreneurial

Orientation

undsluasanusiena

nanMsIsensiiaenndestfunisanuitlaain
MsUMIWIsIANSIL fel Adeifinanisdnein
Tadunisyaiunainiinanianseiieniauindedade
ATUAIUITONIIUINNTTURE LT d 1Ay Ao
N3AN®IU8Y Hult wazAaz (2004) LagN1IANYIVDY
Lee waz Tsai (2005) duauisedidnanisdinwiin
Uadunsadiuanududuszneunisiinanianssiie
nsundataduaruainIsan1uinnssuoei il
Hed1Aty Ao N15ANBI9BY Hult tazanz (2004) wag
MsAnWITes Peng (2008) wazaniidefifnanisnunin
UadunisyjaiunisiSeuiinanienssiianisuinee
Uadeanuaiunsanauinnssuegiided1Ag Ao
NM3ANYIUBY Calantone WazAy (2002) Lazn1ANY
89 Hult kagmnly (2004)
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