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Demographic Factors and Consumer Behaviors of the High-end

Single Detached House Buyers in Bangkok and Its Vicinity

noInaL immmu
ﬂsq,"lw ugatdszing’
fasies WySnwnate’

U ]
UNNAED
ao A v g s a Y a v & o = o
NATesed “atearulszannsmansuasnganssudui Tanveadsetiwaerszauuuluue
nyunnuruasuazlsuama” 1ingilse mﬁzﬁaﬁﬂymaﬁmsuﬁfﬂﬂ%ﬂﬁ'mﬂswmﬂimam{uazwqﬁnﬁu
wminﬂmmw@mummﬁ ﬂmwm 10 mummu"lﬂ“lummﬂﬂmwumuﬂma Usnana
FuneumsAnnaised Uszneudan 1) Anvuaziinsziilesedlszansuas wadnssudusTnnd
L4
deondethuiderssauun gl fuunaeuniusuam 20s YAAIINTFUAIDEWUVIRNIZINZ 2) AATIZH
nalasldaddimanssaumazananaaou lnaundy (Chi-square) az 3) huduonanisitATIzHAoya
Uszmnsmansuaznganssuduiing
= ' Y a d‘&y 9 = @ I Aa o Y A @ |
wam3sany1a3l gus laanderhudsissavuuiumameuazvgeadiuiulndifesiu 91y 30-50 1
a v o [ a =) ' = [
aounwausd audnlunseunsasiuan 3-5 au szaumsanlSygiainiegandt erFwiudives
4 9 9 9
Avmsvsediveslsenu uaziisielddeud 300,000 vndedeuiuly drunganssulumsderiunui
Y a tﬂy A Y 1 @ ] a o 1 A 1<
Au3Taageie 15 lumsegerds TaenswinIassmadadrlminindetheTaban waguizynIasamaiy

U

o

"o A & q9 o = A 9 PO | va o o a
$1wau 1-6 Tnsamsneudadulage Idnalumsdadulagorhu 1ideuiull uazdSudvanmiumsiu
\ y Ad o < ] o v v v ad dqo
e Jluuuhunyure v galunuuTwaielszneuale 3 ieduen 3 Kol uaziiunlyaes

i v v k4 v
201-400 MT1UWAT AN NAuad uazdegalaniioniwalumsdadulageniniiqa ldun anuiasasne
' v Y 1 v Ed
nsinenssuasnduiusnimianugndl vazdnaiae aud1dy Feranisiven i Wnwaun
v A o ¢ Y o ¢ 4 o ' 4 2
adansunindaunsaliiefmuanagninemsamaiieliassnuanudesmsvesnguithvunenngsiu

oo & v Y 4 a Y a Y A o a
ALY thismmlsernsmans ‘Wf]ﬁﬂiillﬂlli?ﬂﬂ VIUAgITETADUU lWﬁﬂ?ﬂlﬂWﬂW?Hﬂi!!ﬁ&'Jﬂiﬂﬂ!%ﬁ

'aasaoniaenssumaasiazmsiaiies uInedesTINMaAT

P yiimngamnihutaziau (uivw) $1da

NIVLOATE



ABSTRACT

The objective of “Demographic Factors and Consumer Behaviors of the High-end Single Detached House
Buyers in Bangkok and Its Vicinity” research was to study and analyze the demographic factors and the
consumer behaviors of the homebuyers of the more than ten million baht single-detached housing segment in
Bangkok metropolitan area and its vicinity.

The methodology of this research comprised: (1) collecting data from 205 questionnaires by applying the
purposive sampling technique to analyze the consumer behaviors affecting the buying decisions of the high-end
single-detached houses, (2) analyzing the results by descriptive statistics and Chi-square technique, and (3)
proposing the acquired results.

The result revealed that the consumers are equally men and women at 30-50 years of age, married with 3-5
family members. The subjects hold Bachelor’s degree or higher, working as business owners or factory owners
with income higher than 300,000 baht per month. These buyers bought the house for their own residences. They
acquired information from billboards and through their visit 1-6 projects before making decisions. They spent
more than one month for making decision, and required partial mortgage loan. The most favorite products are
houses with contemporary style, three bedrooms and three bathrooms, and 201-400 square meters usable area.
Security, customer relationship program, and location were factors that influence buyers’ decision respectively.
This research results can help property developers determine the appropriate marketing strategies that enhance

more satisfaction of their target groups.

Keywords: Demographic Factor, Consumer Behavior, High-end Single Detached House, Bangkok and Its

Vicinity
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