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Packaging Design for Seniors
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Abstract

This academic article discusses about the principles of universal design packaging
that are suitable for use in packaging design for seniors. Which under 9 principles of
universal design packaging as follows 1. Easy to identify product 2. Easy to hold 3. Easy
to open 4. Easy to take out 5. Easy to understand 6. Easy to use 7. Easy to store 8. Easy to
dispose 9. Injury prevention. Corresponds to the packaging properties that seniors need. It
contributes to the physical and cognitive changes of the aging elderly. Therefore, packaging
design for the elderly must focus on the design of the packaging structure, such as selecting
the appropriate shape and size for handling. Easy to use and open. The graphic design on
packaging that responds to the packaging usage of seniors. Will have to take into account
the font size lllustrations that communicate clearly. Colors that do not affect vision are inaccurate
and the elucidation of information that is easy to understand, etc. These will make seniors

have a comfortable use of the packaging. It is truly the universal packaging for seniors.
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9. iputaansieluniglderu (Injury prevention)
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3. iilaldearudne (Easy to open)
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