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Abstract

This research explores the development of fashion textiles from discarded lace by
integrating crochet techniques under the upcycling concept for Generation Z. The study
employs a mixed methodology approach, combining quantitative data collection with
experimental and creative textile development. The primary objective is to experiment with
and develop surface construction techniques using lace waste and crochet methods to
create innovative textiles, ultimately leading to the design of fashion products tailored to
Generation Z. Findings indicate that crochet techniques effectively transform various tex-
tures and patterns of lace remnants into new, unique textile surfaces. This approach aligns
with sustainable design practices by maximizing the value of waste materials. The resulting
products reflect the identity of Generation Z, who prioritize self-expression and environmental
consciousness. This study thus provides a viable framework for creatively repurposing
textile waste into value-added fashion items suited to the values and lifestyles of emerging

consumer groups.
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2ONLUY
5. wandnusidudunduantagmdoldannsod | 0% | 0% | 48% | 26.2% | 69%
ANNAB UL I AN

123



124

MmN Aenannduaindngnlivaeiviaanisnasnnanunaiinlass
melFunaAndnlafadmiunguiaeisdud

dwit 3 uAadiuRafussduszneulunisesnuuuLy
1. Taseaniiandls nsudhgy NTIMINAUTY vsuela
40.5% 54.8% 4.7%
2. Inudviaule Tnudsssund Tnudwama Tnudan Tnudamein
35.7% 11.9% 9.5% 42.9%
3. memeiiauls | megnldidudu | anonsminly aesTwd | Liveumnane
Wsu
33.3% 19% 16.7% 31%
4. vazdunnis mMsnanuslas mstUnaney N159UTU Wan Tiwiuns
anusafianle w0 ANUFY
16.7% 26.2% 23.8% 33.3%
5. dlodidernil an3vundu June fifluoa duq
auls
40.5% 31% 16.7% 11.8%
6. FIALATOIGN Oversized T- Mini Dress Mini Skirt Ju
meilianudey shirt
50% 16.7% 21.4% 11.9%
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