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Abstract

This research has purposes of studying demands of jewelry products of Thai people
and foreigners and learning differences in demands of accessory products of the same
groups of people. The study was quantitative in nature. In other words, the survey research
was used. The sample for the study comprised Thais living in Thailand and foreigners
residing temporarily in Thailand totaling 200 persons. The sample was selected by dint
of convenient sampling technique. The foreigners were selected from international airport,
tourism companies, and gem dealers in various department stores in Bangkok Metropolis.
The collected data were analyzed by resorting to descriptive statistics (frequency,
percentage, standard deviation), and a t-test.

A result of the data analysis, the researcher has discovered the facts specified
below. Most of Thai respondents were female, aged 25-35 years, married, a bachelor’s
degree holders, engaged in private businesses, having a monthly income between 20,001-
50,000 bath, purchasing gem products 2-3 times a year, desirous for rings made of gold
and diamond having a value of 10,001-30,000 baht. The Thai female respondents
purchased gem products on various, special occasions. As for foreigners, most of them
were female, aged 25-35 years, married, a bachelor’s degree holders, engaged in private
businesses, having a monthly income ranging from 100,001 baht to 500,000 baht, purchasing
gem products 2-3 times a year, desirous for rings made of gold and diamond having a
value of 30,001-50,000 baht. They preferred to purchase largely because they liked the

design of the gem products.
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The need for gem products in terms of the marketing mix, it could be said that
Thai purchasers gave greatest importance to the price and sale promotion. In other words,
price tags should be fixed to the gem products, sale persons should gain insight into the
gem products as well as have a pleasing personality. Regarding the gem products
themselves and the channel of distribution, the purchasers gave importance to them to
a great degree. They needed a quality guarantee and they needed gem products in reliable
stores.

Meanwhile, foreigners gave importance to the gem products in terms of each
element of marketing mix to a great degree, separately considered, on gem product
dimension, they needed a quality guarantee; on payment for the gem products purchased,
they preferred to pay in cash or credit card; on sale promotion, they wanted to purchase
gem products with salespersons who gained insight in to the products; on channel of
distribution, they preferred gem stores which were geared up for foreigner tourists

As a result of the hypothesis testing with the help of the t-test, the researcher
has discovered the following facts; Thai purchasers and foreigners purchasers differed in
their need for gem products whereas they failed to differ in their need for price, channel
of distribution and sale promotion. Besides, like Thai purchasers, foreigners preferred rings
made of gold and diamond except that Thais preferred rings made of gold whereas
foreigners preferred rings made of platinum.

Keywords: Gem products, Thai purchasers, Foreigner purchasers
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