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Abstract

This academic paper is an analysis for creating added value by defining a model
for creating joint activities between local food tourism and health tourism. By the first
step of the analysis involves analyzing the customer data together with the analysis of
the features and values of the product or service. Which the analysis will make a difference
in the demand from tourists with objectives in local food tourism and different health
tourism after that it will be an analysis of the design thinking process. Which is a data
analysis according to the steps of activities for local food tourism and health tourism the

analytical process can be used to effectively determine the form of joint activities between

IR IUNNgyYINnTg wninedegsnadding
College of Integrative Medicine, Dhurakij Pundit University

" email: chefmungon@gmail.com

Graduate School Journal Chiang Rai Rajabhat University Volume 13 Number 2 May - August 2020 3 1I



msasayaaniidluianssuseritnisvieafisndemsviediunasnsvieafiondeguam

local food tourism and health tourism.
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