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Abstract

This research aimed to 1) study opinions regarding service expectation, service
quality, perceived service value, and intention to use online streaming business platforms
among customers in Chiang Rai Province; and 2) study factors affecting customers'
intention to use online streaming business platforms. The sample consisted of 385
customers using online streaming business applications residing in Chiang Rai Province. An
online questionnaire was used to collect data, and the data was analyzed using
percentages, means, and standard deviations. Stepwise multiple regression analysis was
used to test the results.

The results revealed that 1) overall opinions regarding service quality were
moderate (X = 3.35). Service expectation (X = 3.51), perceived service value (X = 3.82),
and intention to use (X = 3.77) were all at a high level. 2) Service expectation, service
quality, and perceived service value had a direct and positive influence on service
intention. The online streaming business platform of customers in Chiang Rai Province
has a statistically significant predictive power of 47.0 percent at the .01 level. The study
results are useful for entrepreneurs who can use them to develop effective service

strategies that lead to customer satisfaction and service intentions.

Keywords: Intention Using, Online Platforms, Video Streaming Business, Chiang Rai

Province
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