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Abstract

In condition of global economic volatility, epidemics, and uncertainties are risks
affecting to business operation. So that the organization must effective management to
help them to continue their business. Tourism industry plays an important role in the
nation economy but over the years tourism business has been hit by crisis and there many
risks to businesses and workers. Therefore, the knowledge of crisis management for
tourism business is essential to the operation and survival of a business.

This article can summarize the guidelines for managing crisis in tourism business as
follows 1) Using online activities for creating different platforms including the collection of
large databases, which is the storage of customer data. 2) Up-to-date work by making
short-term forecasts and using available resources whether it’s cost in form of money,
assets and manpower for creating value and adjusting work, also cooperation with partners
3) Take into account the supply chain system such as the tourism network including
measures of government supervision so that business owner will be able to design
activities creatively and coherently with participation.

Keywords: Crisis, Crisis Management, Tourism Business
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