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Abstract

This research aims to study and analysis the communica-
tion of beauty standardization on Pinterests: Harper's Bazaar New
York, Harper’'s Bazaar London and Harper’s Bazaar Berlin, which
are applicable to theories of Ferdinand de Saussure’ sign, Gillian
Dyer's Human Signifiers and Homi Bhabha’s Hybridization. The
methodology applied in this research is a qualitative approach
by means of non-participation observation and a content analysis
using a purposive sampling technique. The three samples, select-
ing ranked by the numbers of pins, are Harper's Bazaar New York,
Harper’'s Bazaar London and Harper’'s Bazaar Berlin. The findings
are Harper’s Bazaar New York communicates the beauty meaning
through model by setting up an international beauty standard pro-
totype representing on the web board. However, Harper’'s Bazaar
London and Harper's Bazaar Berlin integrates an international
beauty standard and local beauty standard to represent the beauty

in their own way.

Keywords: Beauty / Beauty Standard / International Beauty /
Hybridization
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1 8.5k Caucasoid white Blonde Oval Greek Flat Upper Lip
2 3.5k Caucasoid Beige Blonde Square Greek Full Lip
3 2.2k Caucasoid Beige Brunette Heart Nubian Full Lip
4 1.4k Caucasoid Light brown Brunette Oval Snub Flat Upper Lip
5 1.2k Caucasoid Beige Blonde Oval Hawk Flat Upper Lip
6 1.1k Caucasoid Light brown Brunette Diamond Greek Full Lip
7 1.1k Caucasoid Beige Blonde Oval Hawk Flat Upper Lip
8 1k Caucasoid Light brown Brunette Heart Hawk Full Lip
9 928 Caucasoid white Brunette Round Hawk Full Lip
10 925 Caucasoid white Brunette Diamond Greek Full Lip
11 897 Caucasoid white Blonde Round Greek Full Lip
12 894 Caucasoid Light brown Black Round Nubian Flat Upper Lip
13 808 Caucasoid Beige Blonde Oblong Snub Thin Lip
14 699 Caucasoid white Red Round Hawk Thin Lip
15 692 Mongoloid Light brown Black Oval Greek Full Lip
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8 2 Caucasoid White Brunette Square Greek Thin Lip
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12 2 Caucasoid Light brown Black Oval Greek Flat Upper Lip
13 2 Caucasoid Beige Black Oblong Greek Full Lip
14 2 Caucasoid Beige Blonde Round Hawk Full Lip
15 2 Caucasoid Light brown Blonde Heart Greek Thin Lip
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