MWEURSALNG HHWIIANNLIULAS

Cinema and the Theory of Entertainment

S TaMWRIUIUUR* Thanayod Lopattananont*
TANB nﬁﬁ@ﬂué* Voraluk Klasukon*
ANPANS VF'JQ@* Saksit Thaweekul*
UNAREa
wiinmeunfiflundninsiuianntiuie noegandeaaca
o a 1 G dl I~ -84 o o 4
T ldiflunanineslumanisuninaunsuinin aruidnla
nweua sl siNunAsBsguuunsnannnndaule iy
Tinuassszaunna Rusmuawalug daondaauluwdaszna
nweums 4a4 anenizaddinlauiitihligarasunauniuansluls
N19gsNA
WINAAINATNNANENHIANARNT NINEUATTULTIANIN
inaaulmafsanasaausanNfiasnfsuisBesudaasdan nan
v a a d” o 16 1 aI/ = =2 d”
Aot RN inau Il Anuaynanwia usidaananaaly
n9amanen snziluninzanuianelastnauilandsannlazunis
Upausisnnsensunilifianings Ausiu dseiitla 1Ain visegurpnuus

*@W7?&7ﬂ5547wﬁ7‘7§mﬁ‘mwzrumﬁmzﬁéﬁ%w”@ AMTUMAAART uANENAEgsiatTing
110/1-4 auslszs1au wm”ﬂﬁ'ngmwymum 10210 T84 NN195AGIA thanayod.lop@dpu.ac.th ;
myresearch7@gmail.com

*Lecturer, Department of Film and Digital Medlia, Dhurakij Pundit University, Bangkok, Thailand
Email: thanayod.lop@dpu.ac.th ; myresearch7@gmail.com

UA 12 auuA 1 unsiAu - DnUau Usst 2561

121



122

_ owsansUINAAMEQSssioutuics

azdniinlaeidemdeasn mmﬁqwa%iﬂﬁm'i”uslufumu%'afﬁﬂﬁﬂu
MEEINGEIN “meta-emotion” ﬁ"mfumwaum%ﬁwﬁﬁqL‘ﬂumu‘ﬁa{q
duasnauAanLAAvTIses eIt Wiedailensuniaden
AINLAD avlaasnding Hemdesniimasusaunaneiduassnss
msAumMe wasirewauadvnlunmeundlEzumsnaaun
e m‘fﬁﬁﬂmﬁi’mmmﬁmm’mmm%ﬂ?}m AAANNAIN
WAz 9 ANART ARLLILIAENgUANTINA T TNe ATTaqiil natl
waniiatana liiuinseenuuLnW-RES saavamsasaassALn
Kol el Rauanisensual

ANRIATY: NINEIUAT / ANHNITUIIN

UA 12 auui 1 unsAu - Dnueu Usst 2561



_ osansUINAAMEQSssiouruics

Abstract

Even though cinema is an entertainment product, the theory
of entertainment has rarely been debated in film studies. The past
understanding of the film in this category is often based on a format
of production, i.e., use of stars, huge investment, identification of
film genres, etc., leading to explanation of the term “entertainment”
in a business dimension.

With literal interpretation, entertainment film is no more than
a moving image made in response to the audience’s need to be
entertained. The feel of being entertained in this sense is not just
common enjoyment, but possesses psychological profundity. It is
the state of satisfaction happening after being emotionalized by
the film’s content to be, for example, angry, excited, impressed,
sad, or else. This sort of satisfaction occurs as a meta-emotion.
Hence, entertainment film serves to fulfill the audience’s emotional
expectation. When the audience is affected emotionally, they will
immerse themselves in the story to absorb a given imagination.
This is why film could be viewed as illusion. Varied case studies,
including Thailand’s Bad Genius or 9 Satra, provide a protocol of
entertainment for the modern audience. These cases help project
that audiovisual designs and screenplays are done to accomplish

emotional effects.
Keywords: Film / Entertainment
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