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Abstract

This research aims to examine value chains as well as screen-
plays for 3 popular films, namely, Ong-Bak: The Thai Warrior (2003),
Crazy Little Thing Called Love (2010), and Bad Genius (2020). They
are exemplary cases of Thai mainstream cinema whose tremendous
achievements can be seen in both domestic and international markets,
thereby making a significant impact on Thai film industry. A qualitative
tradition is taken with incorporation of textual analysis. Reference
to value chain theory and screenwriting theory takes place where
necessary.

As suggested by the findings, the success of Thai mainstream
cinema at the international level lie in the on-screen ingredients,
comprising magnetic actors, touching messages, and high quality
productions. Appropriate timing for film releases in combination with
word-of-mouth and trendy themes are also indispensable contrib-
utors. Speaking of the screenplays, stories and characters must be
sufficiently internationalized, while offering some localized images to

induce filmic specificity.

Keywords: Thai mainstream movies / Thai Film Industry / international

markets / film value chain / screenplay
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2.1 Ta5ai304 (Plot)

- W¥ui3eandn (Main Plot)

Fudomdnvesnmeouniiauideadudesuiitu fauen
LUUALTWH (Underdog) Aiflvinwsiau/finvzianizunsedng (Yt -
Aavznisnied/ 1 - Mwdangu/ du - Anudaaies) duenldnuiae
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lUganuzdlsluneuvinedes

idlefansunduiFoman sgnuindunisidzesfiaenadesiv
WUIAA 10 Steps of the Hero’s Journey 984 Christopher Vogler
fifulatain The Hero’s Journey 984 Joseph Campbell (Voytil-
1,1999) waziin15a9laseadnsvesuniingeiu Six Stage Plot Struc-
ture 484 Michael Hauge (Newland, 2017) &g The Blake Synder
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s1analudes leun ansfiduenduaudndnifesdediuszuy
nuien (uas ndlnlsad, 2017) lusgduiisneiu Feduyuiiniuen
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- §uiS095049 (Subplots)
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= PN | [ @ al :.'; A a v Y PN
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LA v aa . PN Y
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