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Abstract

There are a list of few TV program for children 4-6 years of
age or preschool children in Thailand. Due to the sensitive and neat
in each process of production. It is also a serious lack of support by
the channel and funding from government and the private sector.
The battle for the survival of programs for young children in Thailand
conducted a lonely and difficult. Current technologies have a role
to media exposure a group of parents and young children. The use
of screen media such as tablets, smart phones are the main device
now. In Thailand, a television channel for children could not stand.
And producer of children’s program lack of support for viable and
sustainable production as foreign countries. That shows the role of the
mass media could not meet the needs of all groups in society. While
programs for preschool children in other countries including United
States, United Kingdom can persist for a long time and can operate
appropriate for children both in form and content. And also promote
skills in children. However, according to the origin of Sesame Street
in the U.S. aimed at preparing for preschoolers, promote academic
and social skills. And now the program has been set a systematic and
sustained action as a non-profit organization. Operating under the
cognitive development of preschool children. The form and content
of Peppa Pig program from the UK can well attract children’s attention
and give them a positive view and natural happiness. Both of Sesame

Street and Peppa Pig mainly broadcast via television stations. However,
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in order to meet the lifestyle of today’s internet is widely used. The
adaptation using online platforms to enhance access and participation
of preschool children as the target audience. Children would access
the website to focus on activities. The program use YouTube channels
to publish VDO clips and social media, all of which are added to the
interaction between the program and the audience. This would be an
alternative to the life of the current family. The parents are the selected
content, channel set, exposure the timing and duration of exposure
to children. This is a new format which is not limited to television. It
is an adaptation for today kids’ lifestyle and modern technology that

could be used as a guideline in Thailand.

Keywords: TV Program for Children / Digital Age / Platform / Children
Media / Kids
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amii 2 sensidiih fia (Peppa Pig)

fian: https://www.theguardian.com/tv-and-radio/2018/feb
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Our Mission

Sesame Workshop is the nonprofit educational organization behind Sesame Street and
s0 much more. Our mission is to help kids everywhere grow smarter, stronger, and
kinder—and we're at work in more than 150 countries, using the power of media and
our beloved Muppets to meet children’s development needs with critical early
education, social impact programs, and a large dose of fun!

More About Sesame Workshop Make a Donation

Q Who We Are Where We Work SESAME WORKSHOP What We Do Press Room m

ome ta-Sesa

‘The globalnenprofit behind Sesame Street and so much more, whéiglnforgettable chatacters)passionate
‘educators, and best-in-class partners come together on a mission tGh€lp kids everywhere grow smarter,
stronger, and kinder.

A 5 wihdulad www.sesamestreet.org
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EI.IJ[ LIZAKI]

AT 7 F9T0nl80WMNLHEUNTAN ¢ wazdodinueoulall

i www.sesamestreet.org
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Tidundsddauilanauan suumhivilwedeasnaruiifiniose
yrsnsdeansiiansadndsngudulfesnanarmg fedeinasulssam
Tnsviemiansnsns uasdoUssmeaulat yadsdimevihanduiiufiet wu
msasuansiuazasdadiefuidin 4 luiuivindnaviedeslonaiiiowiunis
Wrdwaglianuddgiudnynnguaue
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Colour

g &
3
"

Lunar New Year

Craft

R &"‘"

‘George's Dinosour Hat

K hamon Drow o 0
vitestor e st

Video Clips

% o |

Alphabet

AN 8 AT LEIVB AL LN NAAT YDA

P31: www.abc.net.au
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wivnnidluga www.peppapig.com agnuanwaiENAwAlanIe
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msnsziulianllvanuenniiady Gad e WU #ia wed (World of

Peppa Pig App) ﬂy’qsswﬂﬁﬂ’ﬁms iOS, Android Wa¥n13 amazon

World of Peppa Pig App

Jon In the fun with the Workd of Peppa g app 1oday’ Tons of Qames. video
activitios for your (2the PO 10 play 873 learm with

7 DAY

FREE TRIAL!

Cookies
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Parent Reviews
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A 10 wihulsd www.peppapig.com

C @ youtube.com/user/theofficalpeppa

= ©Voulube™

Peppa Pig - Official Channel &

HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT Q

2live streams

EONE FAMILY FRIENDS

Pig English Episodes LIVE NOW | Peppa Pig Official
fical Cannel © 15K watching

@ o wasks ofcial

SUBSCRIBE

T #PeppaPlg #Pepp: ‘#Peppa = Watch

@ Ricky Zoom - official G

= SUBSCRIBE
@ Peppa Pig Official Channel | Peppa Pig Live
MORE FROM YOUTUEE A A‘ Peppa Fig- Official Charnel © 1.2€ watching ® Benand Hollys Litle K.

Al 11 Fesgyuitszyindugeaiilil firsgradumens

fi11: www.youtube.com/channel/UCAOE1V7OtsaDM8LLrYeg
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