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Abstract

This academic article aims to analyze the positive and nega-
tive factors on the work of the new generation of local innovators. The
case studies of successful local innovators are analyzed. Initially, the
characteristics of “insider” — the innovator who born and raised in the
community — plays an important factor. On the first hand, this factor
is useful in understanding the community’s problems in 3 aspects:
1) ease of access to the community, 2) culture understanding and 3)
participation in problem situations. The local innovators are allowed to
access deeper insight when compared to the outsiders. On the other
hand, characteristics of “insider” become the obstacles in the diffu-
sion of innovation to the community because of 1) lacking credibility
because new generation local innovators do not have the opportunity
to show their expertise and 2) lower status and immaturity. This article
also suggests that the new generation of local innovators should bring
innovations to the network or participate in social movements. These
members of network or movements usually are the innovators or the
early adopters that similar to the new generation of local innovators.
This collaboration can communicate a relative advantage or observ-
ability to the community that helps increase credibility and assist to

diffuse innovation within the community.

Keywords: Innovator / Innovation / Diffusion of Innovation
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